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Our Vision 
 Associated will be the preferred provider of fi nancial services for   
 businesses and individuals in the communities we serve. 

Our Values
 Colleagues 
 Treat others fairly and provide opportunities to learn and
 grow professionally.

 Community
 Support the fi nancial and social health of the community.

 Customer 
 Exceed customer expectations.

 Integrity
 Demonstrate trust, respect and high ethical standards. 

 Performance
 Achieve organizational goals to improve shareholder value. 

 Relationships
 Build and sustain mutually benefi cial, long-term relationships.

Associated Banc-Corp
1200 Hansen Road
Green Bay, Wisconsin 54304
920-491-7000
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Shareholder Customer Service/Sale of Shares
• Inside the United States and Canada: 800-622-6757
• Outside the United States and Canada: 216-257-8663
• TDD: 216-257-7353

Operators are available from 7 a.m. to 4 p.m. Central Time.
You may also contact National City via e-mail at: shareholder.
inquiries@nationalcity.com. Please include a reference 
to Associated Banc-Corp in any written correspondence.

 Annual Meeting
The Annual Shareholders’ Meeting for Associated Banc-Corp 
will be held at 11 a.m. CDT Wednesday, April 23, 2008 at the 
Milwaukee Art Museum, 700 N. Art Museum Dr., Milwaukee, 
Wisconsin.  The Annual Meeting will be preceded by an 
Economic Update presented by Associated Wealth Management 
at 10 a.m. CDT.  The doors will open at 9 a.m. CDT.  
Refreshments will be served.

 Stock Listing & Trading
Traded: NASDAQ
Stock Market Symbol: ASBC
Newspaper: AsdBncAb
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d Associated Banc-Corp is a diversifi ed bank holding company which provides fi nancial 

solutions for small, mid-sized and large businesses and individuals through approximately 

300 banking locations across Wisconsin, Illinois and Minnesota. 

Associated’s product portfolio offers and provides complete fi nancial solutions to our 

customers. Associated’s services include:

Important Note Regarding Forward-Looking Statements
Statements made in this document which are not purely historical are forward-looking statements, as defi ned in the 
Private Securities Litigation Reform Act of 1995. This includes any statements of management’s plans, objectives, or goals 
for future operations, products or services, and forecasts of its revenues, earnings, or other measures of performance. 
Forward-looking statements are based on current management expectations and, by their nature, are subject to risks and 
uncertainties. These statements may be identifi ed by the use of words such as “believe,” “expect,” “anticipate,” “plan,” 
“estimate,” “should,” “will,” “intend,” or similar expressions. Outcomes related to such statements are subject to numerous 
risk factors and uncertainties including those listed in the company’s Annual Report fi led on the Form 10-K. 

About
Associated

•  Business banking

•  Trust and asset management

•  Retail banking

•  Private banking

•  Personal and business insurance 

•  Full-service, discount and online 
investment brokerage

•  Mortgage banking

•  Personal trust

•  Employee benefi t plan investment 
management

•  Credit and debit cards

•  Leasing

•  Cash management services

•  International banking

•  Commercial fi nance/asset based lending
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Headquartered in 
Green Bay, Wisconsin, 
Associated Banc-Corp 
is traded on NASDAQ 
under the symbol 
ASBC.

Associated is known for strong relationships 
within its communities. The company has 
strengthened its presence in attractive 
Midwest markets. 

Communities
Served

MINNESOTA

WISCONSIN

ILLINOIS



Operating Results
 In thousands (except per share data and performance ratios)

  2006-2007
 2007 % Change 2006 2005

  

Net interest income  $643,813 (3.8%) $669,549 $672,255

Noninterest income  344,781 16.7%  295,501 291,086 

Noninterest expense 534,891 7.8%  496,215 480,463

Net income 285,752 (9.8%) 316,645 320,161

Diluted earnings per share 2.23 (6.3%) 2.38 2.43

Dividends per share 1.22 7.0% 1.14 1.06

Return on average equity 12.68%  13.89% 15.24%

Return on average assets 1.38%  1.50% 1.53%

Net interest margin 3.60%  3.62% 3.64%

Corporate Profi le ................................................................ 1

Financial Highlights ........................................................... 2

To our Shareholders ....................................................... 3-4

2007 Overview ............................................................. 5-15

Form 10-K

Shareholder Information ...........................inside back cover
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The operating environment for fi nancial services companies in 2007 was extremely 

challenging. Financial performance and stock price performance for the sector were 

adversely impacted by a series of events that have weakened real estate markets and the 

overall economy. 

While Associated was certainly impacted by these economic conditions, we have also made 

signifi cant progress in 2007 to position the company for the future.

We have strengthened our management team through a combination of hiring new 

managers and giving current managers new opportunities.  The result has been a more 

unifi ed team focused on executing our business strategies for the benefi t of our customers, 

communities and shareholders.  We are seeing positive momentum in our core businesses 

that will improve our prospects for growth.

To Our
Shareholders

Paul S. Beideman and 
Lisa B. Binder
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To enhance the customer experience, we are investing in our people and our technology.  

As a result, our colleagues understand their role in the successful implementation of 

our strategy and how their efforts translate into customer satisfaction and success for 

Associated.

We also understand the clear connection between our communities and our ability to 

succeed and grow as a company.  We encourage and appreciate our colleagues’ commitment 

to enhancing our communities through their many hours of volunteer work, donations and 

through their efforts and contributions to the many worthy causes across the Associated 

Bank footprint. Our colleagues continue to make a positive difference in the communities 

we serve. 

Even in this challenging environment, we remain excited about our prospects. We have 

colleagues who are motivated to deliver the best the bank has to offer and to exceed our 

customers’ expectations. We have an engaged and dedicated Board of Directors that is 

committed to generating strong shareholder returns, and we are well positioned in markets 

that provide the potential to grow. 

All of us who are connected with Associated work with the vision of becoming the preferred 

provider of fi nancial services for businesses and individuals in the communities we serve. 

With this vision, we look forward to providing our customers, our communities and our 

shareholders with unmatched quality and value now and into the future. 

Sincerely, 

Paul S. Beideman    Lisa B. Binder
Chairman and CEO    President and COO
Associated Banc-Corp    Associated Banc-Corp

With a clear strategy 
in place, Associated is 
dedicated to delivering 
outstanding returns 
on shareholder 
investments. 
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Consistent strategies focused
on earnings growth

Throughout the company, colleagues and resources are aligned to support the strategic 

priorities that defi ne our company’s vision and strengthen overall performance. We 

work toward achieving this vision through colleague engagement in corporate strategy, 

concentrating efforts around improving our customers’ banking experiences and 

encouraging our colleagues to be involved in their communities.

Investing in attractive markets
Integral to our long-term strategy has been our investment in attractive markets. Our branch 

distribution system ranks in the top three in many of the Midwest’s most attractive markets. 

Our presence in metro markets with strong demographics such as Madison and Milwaukee, 

Minneapolis-St. Paul and the northern suburbs of Chicago, along with our leading position 

in stable markets like Green Bay, Wausau and the Fox Valley of Wisconsin, positions us well 

for growth. 

Following this strategy, Associated made an acquisition in 2007 to bolster its presence 

in the Minneapolis-St. Paul and Hudson, Wis., markets. The acquisition of First National 

Bank of Hudson, headquartered in Woodbury, Minn., enhanced the company’s presence 

in suburbs adjacent to Minneapolis and St. Paul, one of the fastest growing areas in the 

Midwest. This moved us to the number one market share position in Hudson and we 

continue to grow the franchise.

In 2008, we will continue to strengthen our position in Wisconsin, Illinois and Minnesota, 

taking full advantage of the investments already made in talent, infrastructure and 

brand awareness.

Focused on the
fundamentals

Associated has identifi ed 
core strategies to deliver 
on our vision of becoming 
the preferred provider 
of fi nancial services 
for businesses and 
individuals in the 
communities we serve. 

Throughout the company, 
colleagues and resources 
are aligned to support 
these strategic priorities 
to provide superior value 
to our shareholders and 
customers. 

Superior
Shareholder

Value

Sales &
Revenue
Growth

Unified
Performance

Culture

Governance
& Compliance

Excellence

Improve
Quality of
Earnings

Invest in
Attractive
Markets

E A R N I N G S  G R O W T H
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G
EMEN T  &  L E A D E R S H I P 
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Manage
Expenses
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Sales and revenue growth
In 2007, Associated made signifi cant changes to better

align and position our sales force to meet sales and 

revenue goals. 

Through a focused initiative, a comprehensive analysis 

was conducted to identify untapped opportunities within 

our Commercial Banking business. The result has been 

a refreshed and invigorated strategy for growing the 

company’s small business, mid-market and large corporate 

banking customer segments. Proper alignment of talent 

and resources with market growth potential coupled with 

variable incentive compensation allowed us to leverage our 

ability to increase new deposit relationships and steadily 

expand current customer relationships. 

Retail Banking, including Mortgage Banking, also 

underwent signifi cant organizational changes in 2007 to 

leverage our delivery of service and improve productivity. 

These enhancements included the realignment of 

Retail Banking regions, targeted marketing campaigns, 

customer satisfaction programs, timely reporting, better 

aligned incentive compensation, training and improved 

communications.  

Sales for Retail Banking, Commercial Banking and 

Corporate Banking all showed growth over the course of 

the year. For example, new consumer checking accounts 

increased by 14% for the second half of the year and new 

business checking accounts increased by 33% over the 

same period. 

New consumer loan production increased by 51% compared 

to the fi rst six months of the year, primarily attributed to 

improved marketing and sales effectiveness in home equity 

lending. Commercial loans also saw steady growth with the 

fourth quarter showing the largest increase in new loan 

production that had been experienced in the past two years. 

The Wealth Management and Insurance businesses 

continued their positive momentum in 2007. An important 

component of this momentum is our Private Banking 

business which has better positioned its integrated services 

for high net worth clients.

In April of 2007, 
Associated made a 
signifi cant investment 
in the “face of 
Associated” with 
the launch of a fresh 
new look designed 
to differentiate the 
company. Branding 
elements such as 
advertising, customer 
communications, 
online banking and 
signage, all received an 
updated look refl ecting 
the innovative nature of 
the company. 

Investing in our brand

Advertising

Merchandising

Enhanced logo design

Brochures



Improving the quality of our earnings
Progress was made in several important areas that all contributed to improving the quality of our earnings. Initiatives 

to grow our core businesses, optimize fee income opportunities and manage our balance sheet effectively all showed 

positive momentum. 

We have better positioned our lines of business for sales and service results. This has played an important role in increasing 

the level and sustainability of earnings.  Pricing discipline, enhanced marketing and the strategic alignment of staffi ng and 

operational resources all contributed to growing our core businesses.   

We have been investing in our fee-based businesses to better leverage the potential that 

resides in our markets and customers. As a result, fee income showed substantial growth 

over 2006. Highlights included trust service fee revenue which increased by 14%, brokerage 

fee revenue increased by 19%, fee income from service charges on deposit accounts 

improved by 10%, and income from card-based and other non deposit fees increased by 

11%. Plus, our strategy to reduce the reliance on fees associated with the mortgage business 

has been accomplished. Over the last few years mortgage fees have been replaced by a 

diverse mix of sustainable fee income sources. 

Associated enters 2008 with effective balance sheet strategies in place. Throughout 2007, we continued to strengthen our 

balance sheet through several initiatives including share repurchase activity, buying back approximately four million shares. 

On average, our wholesale funding in relation to our total funding continued to decline due in part by our ability to generate 

core deposits. Also, we reduced investments to 16% of assets and have avoided many of the problems other fi nancial 

institutions have had with their investment portfolios by maintaining a highly rated investment portfolio with short durations. 

Importantly, we continued to reward our shareholders with a total 2007 dividend payout rate of 54.5%, which combined with 

share repurchases brought capital returned to shareholders to 101% of earnings for 2007.

7   Associated Banc-Corp

Empowering colleagues
In January 2007, Lisa B. Binder joined Associated as 
President and Chief Operating Offi cer. A proven industry 
leader, Binder brings signifi cant banking and executive 
leadership experience to our company. 

In her role as President and COO, she is responsible 
for managing all aspects of Retail, Commercial and 
Corporate Banking, and Wealth Management along with 
Operations, Technology and Marketing. 

Central to Binder’s mission is ensuring all colleagues 
have the tools needed to improve sales and service 
effectiveness. This is realized through managers, 
who model appropriate behaviors needed to achieve 
repeated success. It also entails having the latest in 
technological support, which is the impetus behind a 
core systems upgrade planned for mid-2008.

In addition, Binder is raising Associated’s public profi le 
through increased marketing efforts and community 
involvement.  

Her contributions have been recognized. Binder was
a 2007 recipient of the prestigious Women of Infl uence 
award by The Business Journal Serving Greater 
Milwaukee. 

Associated’s approach 
to credit quality has 
long been a strength 
of the company.

Above: Lisa Binder regularly engages colleagues in 
discussion to gain a deeper understanding of sales and 
service opportunities.  
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Synergy across lines
of business

Our talented team 
works collaboratively 
to ensure customer 
satisfaction and cross-
sale effectiveness.

Colleagues across all business lines are working together 

to increase the value we bring to our customers each 

and every time we have the opportunity to help them. 

We have invested in our bankers by providing in-depth 

training programs designed to help them better uncover 

each customer’s fi nancial needs and to offer thoughtful, 

comprehensive solutions to help them manage their 

fi nances more effectively. 

Goals have been set and compensation plans for our 

bankers have been built to ensure that referrals across 

departments regularly take place and that customers 

benefi t from the full array of services that are available to 

them. We strive to seamlessly deliver the best the bank 

has to offer. 

We have also worked to centralize common processes such 

as the servicing of small business loans, underwriting and 

treasury management services, so our bankers can focus on 

servicing our customers and have more time to build new 

customer relationships or deepen existing ones.
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Culture of discipline, caring and winning
Above all else, our success as a company is directly linked to the level of commitment shown 

each day by our colleagues and the level of satisfaction experienced by our customers.  

We are investing in all aspects of our business to enhance the customer experience all with 

the goal of driving shareholder value. Through this customer-focused approach, we are 

instilling a culture of discipline, caring and winning. 

Our culture of discipline is rooted in the understanding that we are trusted caretakers for 

the investment our shareholders have made in Associated and that each of our decisions 

and actions need to add value accordingly. This sense of ownership in the company’s 

success has fostered a willingness to deliver on our commitments and a true sense of caring 

about the customer, the company and the shareholder.  Our colleagues know that the key 

to success is to exceed customer expectations.  Our goal is to have all 5,100 of our 

colleagues pulling as one in the delivery of a superior customer experience.  The outcome 

of these efforts is a culture of winning, where customers win through superior value, 

colleagues win through continued success and our shareholders win by seeing strong 

returns on their investment.

Co-branding with some of America’s most recognizable 
sports teams such as the Green Bay Packers, is just 
one way  that Associated differentiates itself from its 
competitors.

Through exclusive checking accounts, unique fan benefi ts 
and one-of-a-kind team contests and sweepstakes, we 
continue to attract new customers through our sports-
related banking services. 

Banking for 
sports fans

Key sports partnerships also include the Milwaukee 
Brewers, the Wisconsin Badgers and the University 
of Minnesota Gophers. These relationships go a long 
way to making Associated Bank a major league player 
with sports enthusiasts in its markets. 

Left: Green Bay Packers’ 
President and CEO 
Mark Murphy and Chairman 
Emeritus Bob Harlan 
address the press in front 
of a media backdrop 
prominently displaying the 
Associated Bank logo. 

One Team. 

Shared Objectives. 

Achieving 
Outstanding
Results.
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For the third year in a row and the eighth time in 10 years, Associated was named 
the number one Small Business Administration (SBA) lender in Wisconsin.

Associated Bank was also selected to receive the prestigious 2007 Excellence 
in Lending Award from the U.S. Small Business Administration for its valued 
commitment in providing small businesses with greater access to capital.

This distinguished award is presented to only two banks in the country.

Small Business excellence

Below: Our consultative 
sales approach helps 
business owners build a 
fi nancial strategy for their 
ongoing success. 

In support of this culture, we have implemented new work performance measures, 

established clear goals and provided training. We also recognize our colleagues’ progress 

and celebrate our collective improvements.

Enhancing the customer experience is an ongoing process. 

Gaining valuable insight and feedback from our customers on 

how we can become a better partner, is a key factor to success. 

We regularly conduct customer surveys after new account 

openings and branch visits. Our CEM (Customer Experience 

Measurement) metrics outline our customer’s perception, and 

identify opportunities we have for improving their overall banking experience. Using 

this feedback, we provide our colleagues with the tools and training they need to exceed 

customer expectations and create a level of differentiation for the Associated brand. 

We have also made signifi cant investments in the operating systems our sales and 

operations teams use on a daily basis. This effort, when complete, will enhance the speed 

and quality of service we are able to offer customers by reducing the time it takes to 

conduct transactions and answer customer questions. 

Associated’s goal is to
deliver the best the bank has to offer
to every customer.
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Even better, the new system also provides bankers with guidance on how to manage our 

customers’ experiences during and after each banking transaction by assisting them in 

identifying which additional products and services may be benefi cial to their current and 

future fi nancial needs. 

We continued our focus on making it easier for our customers to do business by launching 

an upgraded Web site in April 2007 and offering free electronic banking statements. Both 

enhancements have received high praise from our customers and increased the ease with 

which they access account information. 

Associated’s Customer Care Call Center expanded its service hours to 24 hours a day, seven 

days a week, creating an environment where customers have access to help with daily 

banking questions and fi nancial needs – whether it’s checking, savings, home equity loans, 

card services, small business services or online banking – whenever they need it most.

Customer care 24/7 

Customers enjoy personal service and account 
information 24 hours a day.    
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The 2008 
enhancement 
to Associated’s 
systems are 
designed to:

• Improve customer 
service

• Improve sales 
opportunities

• Enable faster, higher 
quality servicing

• Improve online banking 
functionality

Customers have positively received the expanded hours. In their efforts to assist 

customers, Customer Care colleagues are also effective in working with customers to 

identify fi nancial services that may be helpful for them. Sales through our Customer 

Care Call Center continue to increase. 

Above all else, our continued success is driven by the personal commitment of our 

colleagues to fi nd better ways to deliver our products, services and personal solutions 

more effectively every day, always focused on the customer.

Our personal bankers 
build strong connections 
with customers by 
listening to their needs 
and helping them make 
effective fi nancial 
decisions.

Associated is making signifi cant investments in the 
operating systems our sales and operations staff use on a
daily basis to enhance the speed and quality of service 
we are able to offer customers.
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Building strong connections
with our communities

We are proud that more than 1,000 non-profi t 

organizations each year receive fi nancial support through 

Associated’s corporate giving activities. Organizations 

benefi t from our outreach across our three-state footprint, 

including those focused on economic development, youth 

initiatives, human services and the arts. 

Our colleagues also give back to our communities through 

the contribution of time, talent and fi nancial support. 

Whether organizing local food drives, volunteering to 

serve in various community organizations or working 

in classrooms, our colleagues donate countless hours 

each year to our communities. Helping young adults 

learn banking basics or providing fi nancial counseling 

to individuals who are working toward realizing their 

dreams of owning a home or opening a business are just 

a few of the ways our colleagues answer the needs of the 

communities we call home. 

Recognized for 
outstanding long-
term support to our 
communities, Associated 
was recently named 
the 2007 winner of the 
Wisconsin Organizational 
Philanthropy Award 
from the Association 
of Fundraising 
Professionals in 
Milwaukee. Below:
Lisa Binder, President 
and COO, accepts the 
award on behalf of 
Associated.



Thanks to our colleagues’ 
hard work and dedication, 
the 2007 Associated United 
Way campaign was a 
major success, generating 
excitement throughout 
the company.

Making a difference in
our communities
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A hallmark of Associated’s giving program is the company-

wide participation in a campaign to support the United Way. 

Through the United Way, we are able to effectively reach 

out to those who are disadvantaged and help provide access 

to services that make a positive difference in the lives of 

children, adults and families, as well as our communities as 

a whole. 

Through both corporate and colleague contributions, more 

than $800,000 was raised for the United Way last year. 

Additionally, hundreds of colleagues volunteered in Day of 

Caring activities that were coordinated in our communities, 

working hand in hand with local organizations to 

accomplish a variety of community service projects. 

During the year, we also took a number of actions to 

reinvest in our communities. For instance, Associated 

provided a line of credit to the City of Rockford, Ill., to 

revitalize and stabilize an area of the town that has been 

subject to devastating fl oods during the past two years. 

With this loan, the city can acquire up to 80 homes (at 

pre-fl ood prices) on a voluntary basis. Once the homes are 

purchased, the city plans to make improvements to the area 

to reduce the risk of future fl ooding. 

We see our role in strengthening our communities growing 

stronger in the future not only by connecting directly with 

the people and organizations of our communities, but also 

through the investments and efforts of our Community 

Development divisions. 

Throughout our 
communities, Associated’s 
colleagues volunteered at 
United Way agencies as 
part of our “Day of Caring.”

“I appreciate working 
for a company that 
values the difference 
we can make in 
our community by 
volunteering for the 
United Way.”

— Lola LaCount, 
Associated Banc-Corp, 
Green Bay, Wis.
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Product
profi le

Associated Bank, N.A.  
Green Bay, Wisconsin

Associated Commercial 
Finance, Inc.
Milwaukee, Wisconsin

Associated Community 
Development, LLC
Green Bay, Wisconsin

Associated
Banc-Corp 
affi liates

Associated Financial
Group, LLC
Minnetonka, Minnesota

Associated Investment 
Management, LLC
Green Bay, Wisconsin

Associated Investment 
Services, Inc. 
Green Bay, Wisconsin

Associated Risk
Group, LLC
Green Bay, Wisconsin

Associated Trust 
Company, N.A.
Milwaukee, Wisconsin

Riverside Finance, Inc.
Red Wing, Minnesota

Associated’s 5,100 colleagues distinguish themselves in their abilities to uncover client 

needs and tailor strategies to provide added value to clients using Associated’s array of 

products and services.

Retail Banking
Offering a complete selection of deposit, lending, investment and insurance services with 

personalized attention to individual needs.

Business Banking
Presenting a comprehensive collection of lending, deposit, cash management, leasing, 

investment and insurance tools that can be customized to create fi nancial plans unique to 

the needs of businesses of all sizes. 

Commercial and Corporate Banking
Offering enhanced business solutions around lending, deposit, cash management, leasing, 

commercial real estate, insurance and international banking needs unique to mid-size and 

large businesses. 

Insurance
Providing customized solutions to help businesses and individuals actively manage risk 

and protect their assets through services that include employee benefi t plans, commercial 

insurance and human resources consulting, as well as individual life, health, disability,

long-term care, auto and home insurance. 

Trust, Investments and Private Banking
Supporting the fi nancial planning goals for individual, business and institutional clients 

with a mix of equity, fi xed income, mutual fund, annuity and specialty investments, as 

well as fi duciary trust services and employee retirement plans tailored to meet each 

client’s objectives.
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• Inside the United States and Canada: 800-622-6757
• Outside the United States and Canada: 216-257-8663
• TDD: 216-257-7353

Operators are available from 7 a.m. to 4 p.m. Central Time.
You may also contact National City via e-mail at: shareholder.
inquiries@nationalcity.com. Please include a reference 
to Associated Banc-Corp in any written correspondence.

 Annual Meeting
The Annual Shareholders’ Meeting for Associated Banc-Corp 
will be held at 11 a.m. CDT Wednesday, April 23, 2008 at the 
Milwaukee Art Museum, 700 N. Art Museum Dr., Milwaukee, 
Wisconsin.  The Annual Meeting will be preceded by an 
Economic Update presented by Associated Wealth Management 
at 10 a.m. CDT.  The doors will open at 9 a.m. CDT.  
Refreshments will be served.

 Stock Listing & Trading
Traded: NASDAQ
Stock Market Symbol: ASBC
Newspaper: AsdBncAb
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d Associated Banc-Corp is a diversifi ed bank holding company which provides fi nancial 

solutions for small, mid-sized and large businesses and individuals through approximately 

300 banking locations across Wisconsin, Illinois and Minnesota. 

Associated’s product portfolio offers and provides complete fi nancial solutions to our 

customers. Associated’s services include:

Important Note Regarding Forward-Looking Statements
Statements made in this document which are not purely historical are forward-looking statements, as defi ned in the 
Private Securities Litigation Reform Act of 1995. This includes any statements of management’s plans, objectives, or goals 
for future operations, products or services, and forecasts of its revenues, earnings, or other measures of performance. 
Forward-looking statements are based on current management expectations and, by their nature, are subject to risks and 
uncertainties. These statements may be identifi ed by the use of words such as “believe,” “expect,” “anticipate,” “plan,” 
“estimate,” “should,” “will,” “intend,” or similar expressions. Outcomes related to such statements are subject to numerous 
risk factors and uncertainties including those listed in the company’s Annual Report fi led on the Form 10-K. 

About
Associated

•  Business banking

•  Trust and asset management

•  Retail banking

•  Private banking

•  Personal and business insurance 

•  Full-service, discount and online 
investment brokerage

•  Mortgage banking

•  Personal trust

•  Employee benefi t plan investment 
management

•  Credit and debit cards

•  Leasing

•  Cash management services

•  International banking

•  Commercial fi nance/asset based lending

1   Associated Banc-Corp

Headquartered in 
Green Bay, Wisconsin, 
Associated Banc-Corp 
is traded on NASDAQ 
under the symbol 
ASBC.

Associated is known for strong relationships 
within its communities. The company has 
strengthened its presence in attractive 
Midwest markets. 

Communities
Served

MINNESOTA

WISCONSIN

ILLINOIS
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Our Vision 
 Associated will be the preferred provider of fi nancial services for   
 businesses and individuals in the communities we serve. 

Our Values
 Colleagues 
 Treat others fairly and provide opportunities to learn and
 grow professionally.

 Community
 Support the fi nancial and social health of the community.

 Customer 
 Exceed customer expectations.

 Integrity
 Demonstrate trust, respect and high ethical standards. 

 Performance
 Achieve organizational goals to improve shareholder value. 

 Relationships
 Build and sustain mutually benefi cial, long-term relationships.

Associated Banc-Corp
1200 Hansen Road
Green Bay, Wisconsin 54304
920-491-7000

associatedbank.com

MKTCC0002      (2/08) 3147


	BMK23355BOC009_10-k_bannerless.pdf
	PART I
	ITEM 1. BUSINESS
	ITEM 1A. RISK FACTORS
	ITEM 1B. UNRESOLVED STAFF COMMENTS
	ITEM 2. PROPERTIES
	ITEM 3. LEGAL PROCEEDINGS
	ITEM 4. SUBMISSION OF MATTERS TO A VOTE OF SECURITY HOLDERS
	PART II
	ITEM 5. MARKET FOR THE REGISTRANT’S COMMON EQUITY, RELATED STOCKHOLDER MATTERS AND ISSUER PURCHASES OF EQUITY SECURITIES
	ITEM 6. SELECTED FINANCIAL DATA
	ITEM 7. MANAGEMENT’S DISCUSSION AND ANALYSIS OF FINANCIAL CONDITION AND RESULTS OF OPERATIONS
	ITEM 7A. QUANTITATIVE AND QUALITATIVE DISCLOSURES ABOUT MARKET RISK
	ITEM 8. FINANCIAL STATEMENTS AND SUPPLEMENTARY DATA
	ITEM 9. CHANGES IN AND DISAGREEMENTS WITH ACCOUNTANTS ON ACCOUNTING AND FINANCIAL DISCLOSURE
	ITEM 9A. CONTROLS AND PROCEDURES
	ITEM 9B. OTHER INFORMATION
	PART III
	ITEM 10. DIRECTORS, EXECUTIVE OFFICERS AND CORPORATE GOVERNANCE
	ITEM 11. EXECUTIVE COMPENSATION
	ITEM 12. SECURITY OWNERSHIP OF CERTAIN BENEFICIAL OWNERS AND MANAGEMENT AND RELATED STOCKHOLDER MATTERS
	ITEM 13. CERTAIN RELATIONSHIPS AND RELATED TRANSACTIONS, AND DIRECTOR INDEPENDENCE
	ITEM 14. PRINCIPAL ACCOUNTING FEES AND SERVICES
	PART IV
	ITEM 15. EXHIBITS AND FINANCIAL STATEMENT SCHEDULES
	SIGNATURES



 
 
    
   HistoryItem_V1
   ManualImpositionStart
        
     Mode: overlay existing document (cannot be automated)
      

        
     0
            
       CurrentAVDoc
          

      

        
     QITE_QuiteImposingPlus2
     Quite Imposing Plus 2.1a
     Quite Imposing Plus 2
     1
      

   1
  

    
   HistoryItem_V1
   ManualImpositionAdd
        
     Offset: horizontal 0.00 points, vertical 0.00 points
     Align: top left
     Scale: 100.0%
     Rotate: 0°
     Crop marks: no
      

        
     TL
     0
     1
     0
     R0
     1.0000
            
       None
          

     1
     0.0000
     0.0000
      

        
     QITE_QuiteImposingPlus2
     Quite Imposing Plus 2.1a
     Quite Imposing Plus 2
     1
      

   1
  

    
   HistoryItem_V1
   TrimAndShift
        
     Range: all odd numbered pages
     Trim: cut left edge by 609.84 points
     Shift: none
     Normalise (advanced option): 'improved'
      

        
     32
            
       D:20080307015956
       783.0000
       Blank
       603.0000
          

     Tall
     1
     0
     Full
     719
     166
     None
     Left
     1.4400
     0.0000
            
                
         Odd
         2
         AllDoc
         91
              

       CurrentAVDoc
          

     Smaller
     609.8400
     Left
      

        
     QITE_QuiteImposingPlus2
     Quite Imposing Plus 2.1a
     Quite Imposing Plus 2
     1
      

        
     0
     4
     2
     2
      

   1
  

    
   HistoryItem_V1
   TrimAndShift
        
     Range: all even numbered pages
     Trim: cut right edge by 609.84 points
     Shift: none
     Normalise (advanced option): 'improved'
      

        
     32
            
       D:20080307015956
       783.0000
       Blank
       603.0000
          

     Tall
     1
     0
     Full
     719
     166
     None
     Left
     1.4400
     0.0000
            
                
         Even
         2
         AllDoc
         91
              

       CurrentAVDoc
          

     Smaller
     609.8400
     Right
      

        
     QITE_QuiteImposingPlus2
     Quite Imposing Plus 2.1a
     Quite Imposing Plus 2
     1
      

        
     0
     4
     3
     2
      

   1
  

    
   HistoryItem_V1
   TrimAndShift
        
     Range: all pages
     Trim: fix size 8.500 x 11.000 inches / 215.9 x 279.4 mm
     Shift: none
     Normalise (advanced option): 'improved'
      

        
     32
            
       D:20080307053142
       792.0000
       US Letter
       Blank
       612.0000
          

     Tall
     1
     0
     Full
     719
     166
    
     None
     Left
     1.4400
     0.0000
            
                
         Both
         2
         AllDoc
         91
              

       CurrentAVDoc
          

     Uniform
     609.8400
     Right
      

        
     QITE_QuiteImposingPlus2
     Quite Imposing Plus 2.1a
     Quite Imposing Plus 2
     1
      

        
     0
     18
     17
     18
      

   1
  

 HistoryList_V1
 qi2base





