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MB Financial, Inc. is the Chicago-based holding company 
of MB Financial Bank, N.A.  We are defined by a tradition 
of providing elite client service and comprehensive 
financial solutions that help owners of businesses and 
individuals, who live and work in the communities we 
serve, successfully meet their financial goals. 

As Chicago’s bank for over 100 years, we are proud of 
our roots in traditional banking defined by a spirit of 
collaboration and best-of-class client attention. And 
that foundation is invigorated by our ever-evolving 
technologies, services and products that meet the 
spectrum of today’s – and tomorrow’s – financial needs. 
While a banking relationship is part of everyday life, we 
understand that each client – and each client’s financial 
focus – is unique.

Through deep, long-term client relationships, MB helps 
commercial clients manage and grow their companies; 
small businesses thrive; individuals grow, manage and 
preserve their wealth; and communities build economic 
health through the assistance of the MB Financial 
Community Development Corporation. 

Our banking professionals are empowered to present the 
right mix of financial solutions wherever and however 
our clients choose. MB clients have the flexibility to bank 
at nearly 90 banking centers and through our network 
of ATMs; with our bankers using our locally-operated 
Telephone Banking Center with extended hours; by 

connecting through the Phone Access Line (PAL) or by 
logging on to one of our sophisticated internet banking 
products any time of day, any day of the week.

To address changing financial needs, clients can take 
advantage of specialized financial solutions. We are 
among a small number of banks that work closely 
with leasing companies, providing debt, equity and 
bridge financing. In addition, Cedar Hill Associates, 
a majority-owned subsidiary of MB Financial Bank, 
provides tailored investment portfolios that meet the 
individual needs of high net worth clients, their families, 
endowments and foundations. LaSalle Solutions, a 
wholly-owned subsidiary of the bank, offers flexible 
equipment financing and asset management solutions 
primarily to larger companies. 

Our goal is to be the premier business and consumer 
relationship bank serving the Chicago metropolitan 
area and specialty markets that reach beyond Chicago. 
Our fundamental values of integrity, high performance, 
customer focus, mutual respect, open communication 
and enthusiastic service continue to define, sustain and 
guide our efforts.

As of December 31, 2011:
Assets:  $9.8 billion
Loans:  $5.8 billion
Deposits:  $7.6 billion
Equity:  $1.4 billion

We help businesses. We serve people. We support communities.
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As 2011 rolled onto our calendars, businesses, orga-

nizations and individuals faced challenges. For the 

banking industry, we found ourselves in an operating 

environment defined by slow growth, record low inter-

est rates and new regulations. MB viewed the rapidly 

changing environment as an opportunity to re-evaluate 

and reposition in order to create a better company for 

our clients and shareholders.

We remained well-positioned and operated successfully 

throughout the year. That’s because our fundamentals 

didn’t change. We tapped into our proven ability to 

successfully manage the 

upturns and downturns of 

business cycles and stayed 

true to our business model. 

Like our bank’s founders, 

who gathered in 1911 to 

open a bank to address the 

needs of local business 

owners, we are inspired by new challenges. With new 

challenges come new opportunities. In 2011, we listened, 

learned, partnered where necessary, and created solutions 

to meet the high standards and financial demands of 

privately-held, middle-market businesses and individuals 

in the communities we serve. The constant over the last 

century has been a commitment to be the best bank for 

our clients, employees, communities and shareholders. 

Our team of professionals played a crucial role in deliv-

ering financial solutions to our clients in the past year. 

They cared, innovated and went beyond expectations. 

Management Review

In return, our customers entrusted to us their assets, 

hopes and dreams. Add the entrepreneurial spirit and 

ambition of our employees with the wise counsel and 

sage advice of our Board of Directors, and it was clear 

to the marketplace that “MB means business.”

Some of MB’s defining moments of the past 12 months 

included:

Placing the right people in the right positions

The client experience begins and ends with our team of 

professionals. We rely heavily on the market knowledge 

of our commercial banking officers, who average over 

18 years of experience, to deliver customized solutions 

that Chicagoland businesses need to succeed. 

Each banker has an ownership stake in our business, 

impacts the bottom line, is accountable for their results 

and reaches out to teammates to leverage their expertise. 

It’s through our employees’ uncompromising commit-

ment to elite service – specific, individualized, unique 

– that we help transform financial needs and desires 

into real-life solutions. 

In 2011, our talent pool expanded. We added new depth 

and capabilities to our strong and versatile team to serve 

our clients in enhanced ways. 

We believe that MB’s banking professionals set the bar 

high among all Chicago area banks. Our clients aren’t 

treated like everybody else. They are treated better. That’s 

because each on the team is dedicated to building and 

The constant over the 
last century has been 
a commitment to be 
the best bank for our 
clients, employees, 
communities and 
shareholders. 
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sustaining relationship-driven, high touch financial part-

nerships defined by customizable, integrated solutions. 

We recognize that any of our competitors can make 

these same claims. However, our industry-leading com-

mercial and retail client satisfaction ratings from major 

research firms confirm that our service levels are very 

high – and better than most in our market. 

Repositioning our product and service offerings

Client needs are always evolving. They want choice, 

flexibility, customization and they prefer it wrapped in 

the conveniences of today’s technologies. It’s our job 

to not only meet but anticipate these needs. This year, 

we added value to our relationships by providing more 

options and points of integration for our suite of lend-

ing, treasury management, 

wealth management and 

personal banking products 

and services.

In particular, we invested 

in expanding our Capital 

Markets division. Deriva-

tives, real estate capital 

markets, M&A advisory, senior debt syndication: By 

adding these capabilities to our solution set, we provide 

a richer service to our middle-market clients. 

We focused this year on delivering comprehensive Inter-

national Banking services to accommodate increased 

activities from growing trade services demands, including 

import and export letters of credit, import and export 

documentary collections, foreign exchange services, 

and other products and services our clients require. 

This growth business is well-positioned to service the 

global reach of businesses. 

We also committed to expanding our Treasury Manage-

ment offerings. Our business clients have a growing need 

for efficiencies, too, and we leveraged our premier MB 

Web Express platform to deliver new services, including 

remote cash processing and escrow sub accounting. 

Our first plastics went to market in 2011 – the MB Platinum 

MasterCard® Business Card, MB Platinum MasterCard® 

Credit Card and MB Secured MasterCard® Credit Card.    

As the market turns more and more to non-cash pay-

ments, the time seemed right to offer additional tools 

to our clients’ financial toolboxes. To that end, we 

introduced the MB Everyday Prepaid Card, a reloadable 

payment card that offers great flexibility and security 

for online purchases and withdrawing funds at ATMs 

or banking centers. 

We stepped into the latest in ATM technology and began 

to roll out a new fleet of ATMs; installation completes in 

the fourth quarter, 2012. Once complete, clients will be 

able to make deposits at more than 50 additional ATM 

units in our network. 

Other refinements that defined 2011 included remodeling 

and updating a number of banking centers, including 

building a new banking center located in the Pilsen 

neighborhood of Chicago. The new structure, which 

Cl ient  needs  a r e 
always evolving. They 
want choice, flexibility 
and customization. It’s 
our job to not only 
meet but anticipate 
these needs.
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is located across the street from the former location, 

incorporates sustainable “green” features unique to most 

bank branches in the area. It includes lighting fixtures 

that use 48% less energy externally and 58% less energy 

internally; pervious pavers in the driveway to help control 

and purify storm water as it passes through the brick 

and back into the ground; a white roof to help reduce 

the “heat island” effect; and interior finish selections 

using substantial amounts of recycled material. 

Repaying all TARP funds

In the first quarter, 2012, MB repurchased all $196 million 

of preferred stock issued in 2008 to the U.S. Department 

of Treasury as part of the Troubled Asset Relief Program 

(TARP) Capital Purchase Program. The repurchase was 

made with cash on hand as of the repurchase date.

The structure of this repurchase – no need to raise capital 

or long-term debt – was important to us. We considered it 

a “shareholder friendly” repurchase and, post purchase, 

we continue to maintain robust capital levels, well in 

excess of the highest regulatory guidelines. 

Helping preserve the integrity and stability of  

our communities

We take pride in being a good community citizen. Through 

our Community Development Corporation, our Chari-

table Foundation and the good deeds of employees 

through our Culture Committee, we made a difference 

in a year when many organizations pulled back their 

giving programs.

In 2011, our Community Development Corporation:

 n  Financed $64.2 million in affordable rental housing.

 n  Invested $11 million in residential projects that helped 

purchase, rehab and preserve affordable housing 

owner-occupied units in low- and moderate-income 

neighborhoods.

 n  Put money to work in capital-starved markets invest-

ing $4.8 million including approximately $1.5 million 

in direct investments.

In addition, our Charitable Foundation:

 n  Contributed $541 thousand in grants and investments 

to nearly 200 local non-profit organizations.

As part of our 100-year anniversary, we introduced an 

employee volunteer day, MB on the Block. Over 200 

employee-volunteers were deployed into many of the 

communities that have supported us for decades. The 

organizations included local 

food pantries, community 

centers, shelters, and centers 

for people with disabilities. 

MB on the Block is a “new 

tradition” at MB, and is a 

good addition to our annual 

food drive, participation in 

helping beautify income-

challenged neighborhoods, campaign to raise thousands 

of dollars for the American Cancer Society and more.

For us, community isn’t just about what’s going on around 

us – it’s about what’s going on within our organization, 

too. Our reputation is a direct reflection of our employees.     

For us, community 
i s n ’ t  j u s t  a b o u t 
what ’s  go ing  on 
a r o u n d  u s  –  i t ’s 
about what’s going 
o n  w i t h i n  o u r 
organization, too.
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MB employees pursue our mission and represent our 

company values in everything they do. By having the 

same understanding of who we are and where we’re 

going, and knowing that it takes the talents of each of us 

to get there, we make great things happen for our clients, 

stockholders, community and ourselves. At MB, our goal 

is to provide a place where employees love what they do 

and know that it matters. 

Embracing a model of traditional banking in 

modern times

We believe that banking is a noble profession and we 

conduct our business accordingly. We are a traditional 

bank in the truest sense. That means that our role and 

purpose is to make the most 

positive difference we can 

for our clients and commu-

nities who entrust us with 

their financial futures.

We are energized by our 

roots in traditional bank-

ing but recognize that it’s 

only a foundation on which to grow. While our strategy 

remains sound and our opportunities are significant, 

we understand that to be the premier bank of choice is 

directly related to our hard working team of experts. In 

the work we have accomplished and that which remains 

to be achieved, we greatly appreciate our clients’ con-

tinued confidence.

W e  b e l i eve  t h a t 
banking is a noble 
profession and we 
conduct our business 
accordingly. We are 
a traditional bank in 
the truest sense. 
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MB’s market differentiator

So what makes us different? Our employees. 
They’re client driven. They care. They’re 
responsive. They know our clients, their 
objectives and they know how to help them 
achieve their financial goals. 

Quite simply, the client experience begins 
and ends with MB employees. While it’s not 
our style to boast, we think our team makes 
MB a great place to bank and to work.

Here’s why…
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MB is one of the top workplaces 
in the Chicago area.

MB ranked among the top ten in the large employer category in the 

Chicago Tribune Top Workplaces 2011 list. The designation was based 

solely on the results of an MB employee survey, of which 83% of em-

ployees completed; this bested the average of 65% of all participating 

organizations. We believe this company connection is also evident in 

client relationships. Being a top employer is a priority. Having engaged 

and motivated employees is essential.  
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We hire the best and brightest 
in the market.

From the most experienced bank officer to a new recruit, employees 

know they have an ownership stake in our business. They impact the 

bottom line, are accountable for their results, and reach out to team-

mates to create new opportunities to deliver. That’s why we hire the 

best and invest in their continued growth through professional and 

personal development learning experiences – from our Leadership       

Development Program (LDP) to MB University (MBU) to participation    

in local and national industry conferences.
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Our clients are our number one 
priority.

Businesses, organizations and individuals entrust us with their money 

and financial future. That’s why our bankers are always asking ques-

tions, listening to needs and offering solutions that address them.     

It’s their ingenuity, resourcefulness, work ethic, can-do attitude and 

uncompromising commitment to service that helps transform finan-

cial needs and desires into real-life solutions. 



We are focused on developing 
products and services.

The daily advances in technology are changing the way we live – and 

bank. Our employees are continuously seeking new ways to enhance 

our clients’ banking experiences and productivity by developing new 

products, services and platforms that meet the preferences of today. 

In 2011, we introduced our Capital Markets and International Banking 

divisions. We also developed enhancements to MB Web Express, 

kicked off the installation of our new fleet of ATMs and launched a 

new customer website. 
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Our team is motivated by 
community service.

We wouldn’t be here if it weren’t for the support of the businesses and 

individuals in the communities we serve. That’s why employees are en-

couraged to give back and extend our gratitude to those communities, 

and lend a hand where help is needed. Whether taking part in volun-

teerism through MB on the Block, supporting the good deeds of            

Active Transportation Alliance through MB Financial Bank Bike the 

Drive, or donating time as a member or board member of local non-

profits, MB employees have the biggest hearts.

15



We are committed to each other. 

MB employees don’t work for each other, we work with each other. 

Our culture is one where we work hard but we have fun, too. We make 

time in our work schedules for our annual Baggo tournament, well-

ness activities, annual food drives, Employee Appreciation Days, team 

building events and more. At MB, how we work together and support 

one another is our real bottom line. 
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O u r . f u n d a m e n t a l 
values of integrity, high 
performance, customer 
focus, mutual respect, 
open. communication  
and enthusiasm make 
MB a great place to 
bank and to work.



Years Ended December 31 2011  2010
Assets      
Cash and due from banks  $ 144,228 $ 106,726     
Interest bearing deposits with banks  100,337   737,433
 Total cash and cash equivalents  244,565  844,159    
Investment securities:  
 Securities available for sale, at fair value  1,929,297  1,597,743    
 Securities held to maturity, at amortized cost ($511,022 fair value at December 31, 2011) 499,283  - 
 Non-marketable securities - FHLB and FRB stock  80,832  80,186    
 Total investment securities  2,509,412  1,677,929      
 
Loans held for sale 4,727 -
Loans:  
 Total loans, excluding covered loans  5,288,451  5,805,481    
 Covered loans  662,544  812,330   
 Total loans  5,950,995  6,617,811    
 Less: Allowance for loan loss  126,798  192,217    
 Net loans  5,824,197  6,425,594   
Lease investment, net  135,490  126,906    
Premises and equipment, net  210,705  210,886    
Cash surrender value of life insurance  125,309  125,046   
Goodwill, net  387,069   387,069 
Other intangibles, net  29,494  35,159    
Other real estate owned, net  78,452  71,476   
Other real estate owned related to FDIC transactions  60,363  44,745    
FDIC indemnification asset  80,830  215,460   
Other assets  142,459  155,935    
 Total assets  $ 9,833,072 $ 10,320,364   

Liabilities and Stockholders’ Equity  
Liabilities    
Deposits:  
 Noninterest bearing  $ 1,885,694 $ 1,691,599   
 Interest bearing  5,761,913  6,461,359   
 Total deposits  7,647,607  8,152,958    
Short-term borrowings  219,954  268,844    
Long-term borrowings  266,264  285,073    
Junior subordinated notes issued to capital trusts  158,538   158,571 
Accrued expenses and other liabilities  147,682   110,132
 Total liabilities  8,440,045  8,975,578    

Stockholders’ Equity  
Preferred stock, ($0.01 par value, authorized 1,000,000 shares at December 31, 2011 and  
 December 31, 2010; series A, 5% cumulative perpetual, 196,000 shares issued and outstanding at  
 December 31, 2011 and December 31, 2010, $1,000 liquidation value)  194,719   194,104 
Common stock, ($0.01 par value; authorized 70,000,000 shares at December 31, 2011  
 and December 31, 2010; issued 54,824,912 shares at December 31, 2011   
 and 54,576,043 at December 31, 2010)  548   546 
Additional paid-in capital  731,248  725,400    
Retained earnings  427,956  402,810    
Accumulated other comprehensive income  39,150  22,233    
Less: 160,419 and 145,449 shares of Treasury stock, at cost, at  
 December 31, 2011 and December 31, 2010, respectively  (3,044)   (2,828 )
 Controlling interest stockholders’ equity  1,390,577  1,342,265   
Noncontrolling interest  2,450   2,521 
 Total stockholders’ equity   1,393,027   1,344,786    
 Total liabilities and stockholders’ equity  $ 9,833,072  $ 10,320,364 

MB Financial, Inc. and Subsidiaries Consolidated Balance Sheets
(Amounts in thousands, except common share data)
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Years Ended December 31    2011  2010  
Interest income:      
 Loans   $ 324,793 $ 364,484      
 Investment securities:      
  Taxable     41,349  50,541         
  Nontaxable     17,265  13,585         
 Federal funds sold     -  2   
 Other interest earning accounts     1,153  1,028        
 Total interest income     384,560  429,640         
Interest expense:      
 Deposits     44,881  75,850         
 Short-term borrowings     849  1,145        
 Long-term borrowings and junior subordinated notes     13,557  12,873         
 Total interest expense     59,287  89,868         
 Net interest income     325,273  339,772         
Provision for credit losses      120,750  246,200    
 Net interest income after provision for credit losses     204,523  93,572    
Other income:      
 Loan service fees      7,698  6,517         
  Deposit service fees      39,070  38,934    
  Lease financing, net      26,939  21,853         
  Brokerage fees     5,884  5,012         
  Trust and asset management fees     17,324  15,037         
  Net gain on sale of securities available for sale     640  18,648         
 Increase in cash surrender value of life insurance     4,377  3,516        
 Net gain (loss) on sale of assets     283  630       
   Acquisition related gains    -  62,649       
   Accretion of FDIC indemnification asset     4,838  9,678    
 Card fees    7,017  7,057  
 Net loss recognized on other real estate owned    (13,613)   (9,285)  
 Other operating income     8,649  5,510         
 Total other income     109,106  185,756    
 Other expenses:      
 Salaries and employee benefits      153,858  144,349         
   Occupancy and equipment expense     35,467  34,845         
   Computer services and telecommunication expense     14,885    14,615     
   Advertising and marketing expense     7,038  6,465         
   Professional and legal expense     6,147  5,803         
   Brokerage fee expense     1,557  1,926         
   Other intangibles amortization expense     5,665  6,214         
   FDIC insurance premiums     11,864  15,600         
   Branch impairment charges    1,594   -         
   Other real estate expense, net     4,294  2,694         
   Other operating expenses     27,264  26,265        
 Total other expenses     269,633  258,776        
 Income before income taxes     43,996  20,552       
Income taxes      5,268  24       
 Net income   $ 38,728 $ 20,528         
Dividends and discount accretion on preferred shares     10,414  10,382    
 Net income available to common stockholders   $ 28,314 $ 10,146   
  

MB Financial, Inc. and Subsidiaries Consolidated Statements of Income
(Amounts in thousands)
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MB Financial, Inc. 

Board of Directors 

Thomas H. Harvey, Chairman of the Board; and
 Chief Executive Officer, Energy Innovations, LLC
David P. Bolger, Former Chief Financial Officer, Aon Corporation
Robert S. Engelman, Jr., Private Investor
Mitchell Feiger, President and Chief Executive Officer
Charles J. Gries, Partner, CJG Partners, LLP, CPA
James N. Hallene, Vice Chairman; and 
 Principal, Capital Concepts Holdings, LLC
Richard J. Holmstrom, Vice Chairman, Menlo Equities, LLC
Karen J. May, Executive Vice President, 
 Global Human Resources, Kraft Foods, Inc.
Ronald D. Santo, Chairman of the Board, MB Financial Bank
Renee Togher, President, Azteca Foods, Inc.

MB Financial Bank

Board of Directors 

Ronald D. Santo, Chairman of the Board 
Rosemarie Bouman, Executive Vice President, Administration
Mitchell Feiger, President
Burton J. Field, President, Lease Banking
Lawrence E. Gilford, Retired MB Financial, Inc. Director
Richard I. Gilford, Retired MB Financial, Inc. Director
Mark A. Heckler, Executive Vice President, 
 Risk Management
Joel H. Jastromb, Chairman, Cedar Hill Associates, LLC
Larry J. Kallembach, Executive Vice President,   
 Operations and Technology
Julian Kulas, Attorney
James Mann, Senior Vice President
Edward F. Milefchik, Executive Vice President, 
 Commercial Banking

Paul Nadzikewycz, Real Estate Investor
Susan G. Peterson, Executive Vice President and 
 Chief Retail Banking Officer
Nancy L. Philip, President, P.S. Advertising, Inc.
Hipolito (Paul) Roldan, Chief Executive Officer, 
 Hispanic Housing Development Corporation 
Jason B. Selch, Private Investor
Brian J. Wildman, Executive Vice President,  
 Wealth Management and Commercial Services
Jill E. York, Executive Vice President and 
 Chief Financial Officer

Executive Officers

Mitchell Feiger, President and 
 Chief Executive Officer, MB Financial, Inc.; 
 President, MB Financial Bank
Rosemarie Bouman, Vice President, MB Financial, Inc.; 
 Executive Vice President, Administration,    
 MB Financial Bank
Burton J. Field, Vice President, MB Financial, Inc.; 
 President, Lease Banking, MB Financial Bank
Mark A. Heckler, Executive Vice President, 
 Risk Management, MB Financial Bank
Larry J. Kallembach, Executive Vice President, 
 Operations and Technology, MB Financial Bank
Edward F. Milefchik, Executive Vice President, 
 Commercial Banking, MB Financial Bank
Susan G. Peterson, Executive Vice President and
 Chief Retail Banking Officer, MB Financial Bank
Brian J. Wildman, Executive Vice President,
 Wealth Management and Commerical Services, 
 MB Financial Bank
Jill E. York, Vice President and Chief Financial Officer, 
 MB Financial, Inc.; Executive Vice President and 
 Chief Financial Officer, MB Financial Bank

Directors and Executive Officers
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MB offers a full suite of products and services to help businesses and individuals realize their financial success. 

Commercial Banking
Working Capital Lines of Credit
Real Estate Financing
Equipment Loans
Business Acquisition Loans
Business Credit Cards
Health Care Financing
Commercial Project Financing
Standby Letters of Credit
Industrial Revenue and Development   
 Bond Financing
Bridge Loans
Asset-Based Lending

Capital Markets
Correspondent Banking
Currency Exchange Banking
Indirect Lending
Institutional Banking
International Banking 
Lease Banking
Business Banking
Employee Banking

Wealth Management
Private Banking
Personal Trust Services
Estate Settlement Services
Special Needs Trust Services
Guardianships
Investment Management
Retirement Plan Services
Public Pensions
Financial Planning Services
Custody
Tax-Deferred Exchanges*

Treasury Management Solutions
Online Banking
Comprehensive Balance and 
 Transaction Reporting
ACH Origination
Controlled Disbursement
Currency Vault
Funds Transfer
Lockbox – Wholesale and Retail
Positive Pay – ACH and Check
Account Reconcilement
Remote Cash Processing
Escrow Sub Accounting
Remote Deposit Capture
Automated Sweeps
Merchant Card Processing
Paying Agent Service
Business Online Payroll

Personal Banking
Checking Accounts
Savings Accounts
Money Market and NOW Accounts
CDs/IRAs
Health Savings Accounts
CDARS
Mortgages
Home Equity Loans
Home Equity Lines of Credit 
Consumer Loans
Internet Banking
Online Bill Pay
Brokerage Services** 
Personal Credit Cards
Prepaid Cards 
MB Identity Assure 
ATM Freedom

Provided through MB Financial Deferred Exchange Corporation.
Offered through PrimeVest Financial Services, a registered broker/dealer, member FINRA/SIPC. PrimeVest is not affiliated with MB Financial Bank or its related companies. 
The products offered are not insured by FDIC or any other government agency, not a bank deposit, no bank guarantee, may lose value.

Member FDIC

*
**

Services
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Corporate Office
800 W. Madison Street 
Chicago, Illinois 60607

MB Financial Center 
6111 N. River Road 
Rosemont, Illinois 60018

Illinois

Addison 777 W. Army Trail Blvd. 
Aurora 
1 N. Constitution Dr.
2992 Indian Trail Rd. 
Bensenville 1050 Busse Hwy. 
Bolingbrook 455 S. Weber Rd. 
Broadview 1500 Roosevelt Rd. 
Burbank 5750 W. 87th St. 
Burr Ridge 
7000 County Line Rd.
8300 S. Madison St. 
Calumet City 
925 Burnham Ave.

Chicago (alphabetical by street name)
6422 W. Archer Ave.
8300 W. Belmont Ave. 
5960 N. Broadway St. 
3046 N. Central Ave.
3179 N. Clark St.
3940 N. Damen Ave.
5100 S. Damen Ave.
1624 W. Division St.
1625 W. 18th St.
2401 N. Halsted St.
33 W. Huron St.
2 S. LaSalle St.
3959 N. Lincoln Ave.
800 W. Madison St.
2973 N. Milwaukee Ave.
5670 N. Milwaukee Ave.
3030 E. 92nd St. 
1554 W. North Ave. 
363 W. Ontario St.
10 S. Riverside Plaza
3604 N. Southport Ave.
557 S. State St.
One E. Wacker Dr.
One S. Wacker Dr.
303 E. Wacker Dr.

820 N. Western Ave.
936 N. Western Ave.
4800 N. Western Ave.  
Countryside 600 W. Plainfield Rd.  
Crete 1100 E. Exchange Ave. (Walt’s)  
Darien 2401 75th St.  
Dolton 
14121 Chicago Rd. 
550 E. Sibley Blvd.   
Elmhurst 990 N. York Rd.  
Frankfort 20825 S. LaGrange Rd. (Walt’s)  
Glencoe 356 Park Ave.  
Glenview 
2823 Pfingsten Rd. 
2200 N. Waukegan Rd.  
Glenwood 18301 S. Halsted St.  
Highland Park 581 Elm Pl.  
Homer Glen 13900 S. Bell Rd.  
Homewood 2345 W. 183rd St. (Walt’s)  
LaGrange Park 401 N. LaGrange Rd.  
Lemont 1151 State St.  
Lincolnwood 
6401 N. Lincoln Ave. 
4010 W. Touhy Ave.  
Lisle 6444 S. College Rd.  
Lombard 1145 S. Main St.  
Morton Grove 
6201 Dempster St. 
9147 Waukegan Rd.  
Mount Prospect 15 E. Prospect Ave.  
Naperville 380 W. Diehl Rd.  
Niles 
9190 W. Golf Rd. 
7557 W. Oakton St.  
Northbrook 1161 Church St.  
North Riverside 7222 W. Cermak Rd.  
Oak Brook 
1400 Sixteenth St. 
3824 York Rd. 
 
Oak Forest 15533 S. Cicero Ave.  

Oak Lawn 9701 S. Cicero Ave.  
Orland Hills 9101 W. 159th St.  
Palatine 2251 Plum Grove Rd.  
Park Ridge 1014 Busse Hwy.   
River Forest 7727 W. Lake St.  
Rosemont 6111 N. River Rd.  
Schaumburg 200 W. Higgins Rd.  
Seneca 395 S. Main St.  
South Holland 
475 E. 162nd St. 
16145 S. State St. (Walt’s)  
St. Charles 2607 Lincoln Hwy. (Rte. 38)  
Tinley Park 
16039 S. Harlem Ave. (Walt’s) 
16700 S. Harlem Ave. 
18299 S. Harlem Ave.  
Vernon Hills 1620 N. Milwaukee Ave. 
Warrenville 28W571 Batavia Rd.  
Wheaton 212 S. West St.  
Wheeling 125 McHenry Rd.  

Also located in  
Dyer, IN 1218 Sheffield Ave. (Walt’s) 
Philadelphia, PA 7918 Bustleton Ave. 
 
Subsidiaries
MB Financial Community 
Development Corporation
800 W. Madison
Chicago, Illinois 60607
847.653.1996 

Cedar Hill Associates, LLC
www.cedhill.com
120 S. LaSalle Street 
Suite 1750 
Chicago, Illinois 60603 
312.445.2900

LaSalle Solutions 
www.elasalle.com
6111 N. River Road 
Rosemont, Illinois 60018
847.823.9600 
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1.888.i bank mb (1.888.422.6562)
www.mbfinancial.com


