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Ever Vigilant

Dedicated to Customer Missions
                Trusted With National Priorities



Dedicated to Customer 
Missions. Trusted With 
National Priorities.

For over 50 years, CACI has been dedicated to serving 

our customers’ critical missions. We specialize in the 

combination of technological prowess and professional 

and domain expertise that delivers enduring value to our 

defense, intelligence, and federal civilian customers. Our 

success has been built on a foundation of good character, 

innovation, and commitment. We are extremely proud 

of the trust our customers place in us to support them in 

missions of national importance.

Over the last several years, CACI has been executing on a 

three-part strategy: win new business, deliver operational 

excellence, and deploy our capital for long-term growth 

opportunities. Pursuing this strategy has led us to make a 

number of signi� cant, strategic changes to our business. 

We aligned our organization to better meet the require-

ments of our addressable market, increase internal syner-

gies, and enhance operational e�  ciency. We transformed 

our business development approach to pursue larger, 

more solutions-oriented contracts where we can compete 

on ideas and deliver outcomes that advance customer 

missions. � ese changes have resulted in a stronger, more 

e� ective organization and a record $5.77 billion in con-

tract awards for the year.

We are also extremely proud to have been named one of 

Fortune magazine’s “World’s Most Admired Companies” 

in the Information Technology Services industry. � is 

is the second consecutive year, and � � h time overall, 

that CACI has been named to this prestigious list, 

which Fortune describes as “the de� nitive report card 

FY15 

FINANCIAL HIGHLIGHTS

Income Statement Data
(in thousands, except per share data and percents)

Year ended June 30 2015 % Change 2014

Revenue $3,313,452 (7.0% ) $3,564,562

Operating Income 236,381 (8.2% ) 257,403

Net Income 126,195 (6.7% ) 135,316
attributable to CACI

Diluted Earnings  5.17 (3.8% ) 5.38
per Share

Weighted-average  24,388   25,155
Diluted Shares

Balance Sheet Data
(in thousands, except percents)

Year ended June 30 2015 % Change 2014

Total Assets $3,257,116 (3.0% ) $3,359,138 

Working Capital 276,779 (11.6% ) 313,262 

Shareholders’ Equity 1,480,272  8.9% 1,359,166 

Return on Equity 8.9%  10.6%
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Dr. J.P. London
Executi ve Chairman and
Chairman of the Board 
(seated front left )

Gregory R. Bradford
President, CACI
Informati on Soluti ons,
Chief Executi ve,
CACI Limited
(back left )

Kenneth Asbury
President and
Chief Executi ve Offi  cer
(seated front right) 

John S. Mengucci
Chief Operati ng Offi  cer,
President, U.S. Operati ons
(back center) 

Thomas A. Mutryn
Executi ve Vice President,
Chief Financial Offi  cer, 
and Treasurer
(back right)

on corporate reputations.” To compile the list, Fortune 

surveys thousands of top company executives and 

directors to identify companies that have the strongest 

reputations within their industries. Our position on the 

list a�  rms the important role that good character and 

integrity play in our business success.

Our achievements over the last year are built on our 

company-wide commitment to integrity and good 

character. Every day, we live the culture that has guided 

us for more than 50 years. We are dedicated to our 

customers’ missions; to doing every job to the best of 

our ability; to good character, mutual respect, and trust 

among ourselves and our customers; and to ethics and 

integrity in all we do.

CACI combines innovative technology, 
domain expertise, and deep mission 
understanding to deliver lasting value 
for our customers and shareholders

CACI INTERNATIONAL EXECUTIVE OFFICERS
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customers’ requirements have been, 
and will continue to be, shaped by 
a complex set of international and 
domestic priorities. 

Internationally, diverse, emerging, and 
increasingly sophisticated threats levy 
new requirements on our customers in 
the defense and intelligence communi-
ties. Domestically, � scal constraints 
require that our government customers 
continue to transform how they conduct 
business and become more e�  cient. 
� is includes protecting their neworks 
and valuable data from almost daily 
cyber attacks.  

From the battle� eld to the national level, 
CACI’s command of technology, mission 
understanding, and domain expertise 
enables us to provide the a� ordable, 
high-end solutions and services our 
defense, intelligence, and federal civilian 
customers require. Demand continues to 
grow across our markets for the solutions 
we o� er that help deliver government 
services, protect information, and defend 
the country.

We believe the highly relevant and inno-
vative work we perform will support our 
growth. Detailed examples of our work 
and accomplishments can be found in 
the following pages. A few signi� cant 
areas of innovation, among many, include 
improving cyber resilience and helping 
keep valuable data secure; combining 
traditional cyber security expertise with 
unique signals intelligence capabilities to 
defend both new and legacy platforms; 
and electronically managing health 

business to its highest-ever level, and 
increase our cash � ow. � ese changes are 
also helping us capture a larger share of 
our market, demonstrating the value of 
our long-term thinking. Furthermore, we 
realized these results despite the impact 
of delays in awards and protests of new 
business that we won.

Our United Kingdom operations con-
tinued to build their base of business, 
delivering another year of record revenue 
and net income. We have been recog-
nized there as a market-leading provider 
of digital services. Econsultancy, a global 
publisher focused on best practice digital 
marketing and e-commerce, has ranked 
CACI 16th out of the top 100 digital 
agencies in the UK overall and 11th 
within the top marketing agencies 
category speci� cally.

As we entered FY16, our forward indica-
tors were strong. Our funded backlog 
was over $2 billion, almost 30 percent 
greater than a year earlier. Our total 
backlog was almost $9.6 billion, 35 
percent greater than a year ago. Nearly 93 
percent of our planned revenue for FY16 
will come from contracts on which we 
currently perform. In addition, we had 
$12 billion in submitted proposals under 
evaluation. Almost 50 percent of those 
bids are new business for CACI.

Positioning for the 
Long Term

Looking ahead, we believe there is 
ample opportunity for CACI to grow 
in the markets we serve, even as that 
environment remains challenging. Our 

During Fiscal Year 
2015, we applied the 

experience we gained 
from navigating a challenging market 
environment over the past several years 
and re� ned the execution of our growth 
strategy to lay a solid foundation for 
CACI’s future. Our results for the year 
demonstrate the success of the changes 
we made, and show that we are well-
positioned to return to organic revenue 
and net income growth in FY16, and 
to continue to deliver long-term share-
holder value.  

We made deliberate, considered changes 
to how we approach our business in 
response to how a constrained � scal 
environment was a� ecting our custom-
ers’ buying behavior. We reorganized and 
aligned our operations to � t our market 
more closely, develop internal syner-
gies, sharpen our competitive edge, and 
increase our operational e�  ciency. 

� roughout the year, we won new busi-
ness and retained our core business 
by driving excellence, innovation, and 
value into our program delivery. We 
transformed our business development 
approach, re� ning our bid selection to 
pursue larger, more solutions-oriented 
opportunities. In focusing more on solu-
tions, we are competing on ideas and 
outcomes that deliver the best possible 
value and support to our customers, 
while also pursuing and winning higher-
margin business. 

Altogether, the changes we have made 
enabled us to win a record amount of 
contract awards, build our backlog of 



• Revenue of $3.31 billion

• Operating income of $236.4 million

• Net income attributable to CACI 
of $126.2 million

• Diluted earnings per share of $5.17

• Operating cash fl ow of 
$223.2 million

• Contract awards of $5.77 billion

• Contract funding orders of 
$3.76 billion

• Funded backlog at fi scal year-end 
of $2.05 billion

• Total backlog at fi scal year-end 
of $9.57 billion

CACI’s Signifi cant 
Accomplishments in 
Fiscal 2015:

information to transform the delivery of 
patient care in support of modernizing 
our nation’s healthcare system. 

As a result of our dedication to our cus-
tomers’ missions, we have built a strong 
competitive position that we believe 
will drive future returns. In FY16, it will 
contribute to our anticipated net income 
growth and strong cash � ow. Stronger 
cash � ow will, in turn, power our deploy-
ment of capital both internally and for 
strategic acquisitions that help us expand 
our customer base, build more robust 
capabilities in enduring and emerging 
mission areas, and deliver long-term 
shareholder value.

Our Most Valuable Asset – 
Our People

Our accomplishments in FY15 and our 
strong foundation for FY16 and beyond 
are a direct result of the commitment to 
integrity and good character by CACI’s 
dedicated professionals. Every day, they 
support our customers with their excep-
tional capabilities. � eir dedication to 
our customers’ missions and to deliver-
ing excellent performance at all times is 
critical to our success and to the growth 
of our company. We thank them for their 
continuing achievements. � ey are the 
ultimate reason for our company’s suc-
cess. We also thank you, our fellow share-
holders, for your continued support.

Kenneth Asbury
President and Chief Executive Offi cer,  
CACI International Inc

Dr. J.P. (Jack) London
Executive Chairman and Chairman of 
the Board,  CACI International Inc

3
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CACI leverages intelligence 
analysis to support decision- 

making at every level

A Trusted National 
Security Partner

� roughout our history, CACI has been 
dedicated to our customers’ missions, 
always seeking new and innovative ways 
to help our customers achieve their 
critical tasks. Driven by our dedication, 
we have grown into a trusted provider 
of solutions and services across the full 
spectrum of defense, intelligence, and 
federal civilian missions. We combine 
powerful technology with ingenuity and 
deep domain expertise to meet our cus-
tomers’ critical mission objectives. 

Deep Expertise Supporting 
a Range of National Security 
Missions

� e world we live in is a dangerous 
place. Rogue nations, peer states, and 
terrorist organizations all vie for power 
and preeminence, and decision-makers 
at every level require real-time informa-
tion and analysis to ensure the country’s 
security. CACI serves this critical na-
tional mission with an extensive range of 
capabilities in counterintelligence, geo-
spatial intelligence, analysis, tradecra� , 
and unique, high-end signals intel-
ligence solutions that ensure America’s 
Intelligence Community and military 
can stay ahead of threats wherever, and 
whenever, they emerge.

One of the most serious emerging 
threats facing the United States and its 
allies is in electronic warfare. CACI’s 
cyber solutions combine our unique 
expertise in signals intelligence 
and digital signals processing with 

traditional cyber security methods to 
deliver full-spectrum electromagnetic 
defense and exploitation. For the last 
� ve years, our high-end solutions in 
cyber security have supported mission 
activities in counterterrorism and sig-
nals intelligence. � is mission area has 
only continued to grow in importance 
and scope.

In April, we were awarded a contract 
to continue our support for a multi-
intelligence source fusion analytics 
platform. Our expertise in cyber and 
signals intelligence, which supports this 
work, leverages data so analysts can bet-
ter identify threats and targets. We also 
support the precision geolocation e� orts 
that are vital to ensuring operations that 
include border security and high-value 
target acquisition. 

Delivering a Decisive 
Information and Material Edge 
on a Dynamic Battlefi eld

CACI’s innovative solutions for com-
mand and control, communications, 
computers, intelligence, surveillance, 
and reconnaissance (C4ISR) deliver a 
decisive edge on the battle� eld. Our 
solutions help military leaders and 
soldiers on the ground identify possible 
targets from remote distances, as well as 
maintain early warning and detection 
systems that keep America’s servicemen 
and women safe.

CACI’s support for national defense 
includes human expertise as well. Our 
highly quali� ed subject matter experts 
in national security planning and 
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Our deep mission under-

standing, subject matter 

expertise, and high-end 

technological prowess 

support national security, 

from the tactical edge to 

national strategic planners 

and decision-makers

Our experts deliver critical analysis to 
protect our nation from asymmetric, irregular, 
and emerging threats

CACI’s logistics expertise helps load cargo jets 
                      with essential supplies for soldiers in the fi eld

strategy, special operations forces, and 
the geopolitics of asymmetric warfare 
have been essential in supporting the 
U.S. Special Operations Command’s 
(SOCOM) emerging Campaign Plan 
for Global Special Operations. CACI’s 
experts have provided crucial support as 
authors and coordination facilitators of 
these key strategic documents that lay 
the groundwork for SOCOM’s contin-
ued evolution in addressing the security 
challenges persistent in asymmetric, 
irregular, and emerging threats.

CACI experienced growth in airborne 
intelligence, surveillance, and reconnais-
sance (ISR). We were selected to provide 
� ight operations augmenting airborne 
ISR missions in Afghanistan. Since late 
2014, CACI has � own over 2,300 of 
these missions that support U.S. and 
coalition operations there. We have es-
tablished ourselves as a leading provider 
of this service to U.S. combat operations.

We continued our decades-long support 
for the U.S. Army’s Intelligence and Se-
curity Command (INSCOM), winning 
a prime position to provide a range of 
intelligence services that include C4ISR 

and Big Data management and analytics. 
� e contract award re� ects CACI’s long 
history with INSCOM and the Army’s 
con� dence in our ability to rapidly 
deploy responsive solutions that meet its 
mission requirements.

Logistics and material readiness may 
not be front-page news, but it is a 
vital component of America’s ability to 
respond to any situation. Our logistics 
professionals are experts in identifying, 
procuring, and delivering vital spare 
parts to our troops where and when they 
are required. We also provide analytical 
support, helping ensure that our cus-
tomers keep the right parts in stock at 
the right time. � e Navy and Marine 
Corps depend on our day-to-day, over-
the-shoulder support to make sure that 
their material readiness is sustained at 
the highest possible levels. �
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Transforming How 
Government Does 
Business

� e requirement for e�  ciency, security, 
and real-time information is not limited 
to the battle� eld. Government at every 
level must balance declining budgets 
with political demands for e�  ciency 
and cost savings, while still delivering 
the highest quality services to citizens. 
To meet this requirement for transfor-
mation, federal decision-makers are 
modernizing: replacing outdated legacy 
systems with newer, more secure and 
e�  cient technologies and consolidating 
systems for multiple agencies into 
a single entity.

Delivering Seamless, Secure, 
Agile IT Infrastructures

More than 50 government agencies rely 
on CACI to design, implement, and 
sustain cutting-edge enterprise informa-
tion technology. Our highly quali� ed 
personnel and innovative, cost-e� ective 
solutions deliver cloud-computing tech-
nology, managed services, and work-
force augmentation services that provide 
modern, e�  cient, and secure IT services 
for federal agencies.

� is year, we expanded our presence 
in this market, winning the opportunity 
to provide desktop support for the 
Department of Homeland Security 
headquarters. � is work represents a 
strategic move for CACI into higher-
value managed services. CACI is 
evolving beyond simply providing 
our talented professionals to the govern-
ment to managing and delivering the 
outcomes our customers require.

Optimizing Systems to 
Improve Effi  ciency and 
Expand Capabilities

Over the course of the past year, CACI 
has continued to support our govern-
ment customers in modernizing the 
large enterprise � nancial, administrative, 
material, and personnel systems used 
to manage the day-to-day business 
of government. One of our signature 
achievements was winning the U.S. 
Army’s Integrated Personnel and 
Pay System contract. Choosing 
to draw on our record of success 

Our enterprise IT solutions 
amplify the speed and 

security of government 
computing 
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implementing complex business 
systems, and our unique technical 
solution, the U.S. Army selected CACI 
to build the largest personnel and pay 
system of its kind in the world, which 
will consolidate more than 40 legacy 
systems into the authoritative source of 
personnel information for over one mil-
lion Active, Guard, and Reserve soldiers. 

Advancing the Interoperability 
and Effi  cacy of Health Systems

Modernizing military and civilian 
healthcare systems is key to improving 
both the quality and access to healthcare 
while reducing cost. CACI is at the 
forefront of supporting e� orts across 
the nation that improve healthcare 
delivery systems, integrate electronic 

health records, enhance population 
health through advanced analytics, 
and improve emergency response 
through the use of sophisticated 
medical logistics.

� is year, CACI supported both veteran 
and civilian healthcare. We continued 
our work for a federal agency charged 
with converting millions of pages of 
veterans’ paper medical records into 
searchable electronic records. We also 
won the opportunity to help the Depart-
ment of Health and Human Services 
streamline and improve the e�  ciency of 
the Medicare appeals process.

Our in-depth knowledge of DoD’s busi-
ness process also helps to deliver more 
e�  cient medical care for our troops 
through our support of the � eater 

We bring the right 

people, the right 

expertise, and the right 

technology to help 

defense, intelligence, 

and federal civilian 

customers become 

faster, more effi  cient, 

and more secure

→

CACI supports the modernization 
and delivery of healthcare services to 
soldiers and civilians

CACI drives technological evolution to transform 
                  how the government does business
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SaaS cloud hosting. CACI solutions and 
innovations have helped the government 
win cases and led to billions of dollars in 
savings for taxpayers.

One of CACI’s key di� erentiators in this 
area is our use of technology. We aug-
ment our professionals’ abilities and ex-
pertise with our own high-end technol-
ogy for computer forensics, eDiscovery, 
and cloud hosting. � is helps lawyers 
and paralegals quickly si�  through the 
mountains of data that accompany 
litigation, leading to faster case resolu-
tion and more taxpayer savings.

A Powerful 
Combination of 
Technology and 
People, Supporting 
UK Government 
and Business

FY15 was a banner year for CACI 
in the UK. Following on last year’s 
success, we again posted record revenue 
and net income. We also acquired 
Rockshore Group Ltd, an expert 
provider of so� ware that lets organiza-
tions simplify complex data into user-
friendly information in real time. � is 
acquisition further extends the range 
of services we o� er and enhances our 
growth in the telecommunications sec-
tor, now the largest sector that our UK 
operation supports.

Enterprise-Wide Logistics System 
(TEWLS). We provide full con� guration 
support, technical sustainment, and 
continued enhancement of TEWLS, 
which delivers a continuum of medical 
logistics support for the DoD’s Defense 
Health Agency. TEWLS consolidates 
numerous military logistics functions 
into a single application and database, 
providing e�  cient, e� ective disburse-
ment of necessary medical supplies to 
American soldiers. 

Applying Sophisticated 
Technologies to Cost-
Eff ectively Win Cases 

Since 1978, CACI has provided the gov-
ernment’s lawyers and regulators with 
investigation and litigation support ser-
vices. We deliver support for every step 
in the litigation process, from discovery 
to trial. We also provide an ASCLD/
LAB-accredited computer and audio/
video forensics lab, and scalable, secure 

Our Digital Forensics Lab 
staff  analyzes evidence 

for investigations, 
litigations, and security 

inquiries

Our medical logistics experts 
ensure that inventory remains 

perpetually stocked

�
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� e Central Statistics O�  ce of the Re-
public of Ireland awarded us a signi� -
cant contract to provide the data pro-
cessing system for their 2016 Population 
Census. � is work further cements our 
reputation and credibility in the census 
processing arena, having previously 
won, and successfully delivered, the 
2001, 2006, and 2011 census contracts 
for Ireland, as well as the 2011 census 
contract for Scotland.

Finally, our digital marketing solutions 
business continued to grow. � is year, 
that growth was supported by the de-
velopment and launch of Email Studio, 
which embeds email marketing best 
practices into master branded templates. 
� is enables a diverse range of custom-
ers to develop and deploy their own 
powerful email campaigns in-house.

Our command of 

Big Data, analytics, and 

best practices supports 

government and 

commercial customers 

as they strive to 

provide improved 

services to their 

citizens and customers

CACI’s UK organization analyzes 
behavioral and demographic data to 
give customers actionable information

With our Email Studio 
software, enterprises can 
create, track, and manage key 
email marketing campaigns 

www.caci.co.uk

�
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Financial information should be read in conjunction with consolidated � nancial statements and notes included in this Annual Report and on the Form 
10-K that CACI has � led with the Securities and Exchange Commission. 

C A C I  I n t e r n a t i o n a l  I n c

Consolidated Statements of Operations

 Year ended June 30,

(amounts in thousands, except per share data) 2015 2014 2013  

Revenue $ 3,313,452 $ 3,564,562 $ 3,681,990

Costs of revenue:
 Direct costs  2,193,585  2,426,520  2,535,606
 Indirect costs and selling expenses  817,403  815,458  821,465 
 Depreciation and amortization  66,083  65,181  54,078
Total costs of revenue  3,077,071  3,307,159  3,411,149
Income from operations  236,381  257,403  270,841
Interest expense and other, net  34,758  38,158  25,818 
Income before income taxes  201,623  219,245  245,023
Income taxes  75,327  83,326  92,347
Net income  126,296  135,919  152,676
Noncontrolling interest  (101 )  (603 )  (987 )
Net income attributable to CACI $ 126,195 $ 135,316 $ 151,689

Earnings per common and common equivalent share
Basic:  
Weighted-average shares outstanding  23,948  23,429  23,010
Earnings per share $ 5.27 $ 5.78 $ 6.59
Diluted:
Weighted-average shares outstanding  24,388  25,155  23,885
Earnings per share $ 5.17 $ 5.38 $ 6.35
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Financial information should be read in conjunction with consolidated � nancial statements and notes included in this Annual Report and on the 
Form 10-K that CACI has � led with the Securities and Exchange Commission. 

C A C I  I n t e r n a t i o n a l  I n c

Consolidated Balance Sheets

 June 30,

(amounts in thousands, except per share data)  2015 2014

ASSETS      
Current assets:
 Cash and cash equivalents $ 35,364  $ 64,461
 Accounts receivable, net  596,155   615,580
 Deferred income taxes  10,350   22,694
 Prepaid expenses and other current assets  34,591   33,114
Total current assets  676,460   735,849 

Goodwill  2,189,816   2,188,569
Intangible assets, net  195,182   230,410
Property and equipment, net  63,689   68,485
Supplemental retirement savings plan assets  89,012   88,465 
Accounts receivable, long-term  8,188   8,714 
Other long-term assets  34,769   38,646
Total assets $ 3,257,116  $ 3,359,138 

LIABILITIES AND SHAREHOLDERS’ EQUITY
Current liabilities:
 Current portion of long-term debt $ 38,965  $ 41,563
 Accounts payable   56,840   55,811
 Accrued compensation and bene� ts  185,830   183,361
 Other accrued expenses and current liabilities  118,046   141,852
Total current liabilities  399,681   422,587

Long-term debt, net of current portion  1,029,335   1,238,728 
Supplemental retirement savings plan obligations, net of current portion  76,860   77,457 
Deferred income taxes  210,587   197,847 
Other long-term liabilities  60,381   63,353 
Total liabilities  1,776,844  1, 999,972 

Shareholders’ equity:      
 Preferred stock $0.10 par value, 10,000 shares authorized, no shares issued  —   — 
 Common stock $0.10 par value, 80,000 shares authorized, 41,622 issued and 24,184 
      outstanding at June 30, 2015 and 41,441 issued and 23,500 outstanding 
      at June 30, 2014  4,162   4,144
 Additional paid-in capital  547,979   537,334
 Retained earnings  1,519,149   1,392,954
 Accumulated other comprehensive loss   (14,960 )  (382 )
 Treasury stock, at cost (17,438 and 17,941 shares, respectively) (576,193 ) (577,167 )
 Total CACI shareholders’ equity  1,480,137  1, 356,883
 Noncontrolling interest  135    2,283
Total shareholders’ equity  1,480,272    1,359,166
Total liabilities and shareholders’ equity $ 3,257,116    $3,359,138
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Front left to right: Dr. Warren R. Phillips, Dr. J.P. London, Kenneth Asbury. Back left to right: Michael A. Daniels, William L. Jews, 
Honorable James S. Gilmore III, Admiral Gregory G. Johnson, Charles P. Revoile, General William S. Wallace, James L. Pavitt. 

Directors

Dr. J.P. London (1981) 3*, 4*, 5, 7

Executive Chairman and Chairman of the Board, CACI International 
Inc; Chief Executive Offi cer, 1984-2007. Director, Friends of the 
National World War II Memorial, U.S. Navy Memorial Foundation, 
Naval Historical Foundation, and CAUSE (Comfort for America’s 
Uniformed Services)

Kenneth Asbury (2013) 3

President and Chief Executive Offi cer, CACI International Inc; former 
President and Chief Executive Offi cer of ASRC Federal Holding 
Company; former President of the Civil business of Lockheed Martin; 
served in the U.S. Army Security Agency

Michael A. Daniels (2013) 2, 4, 5, 6

Director of Blackberry and Mercury Computer Systems, Inc.; former 
Chairman of the Board and Chief Executive Offi cer of Mobile 365, Inc.; 
former Director of Sybase 365, Inc., Verizon, Telcordia Technologies, 
and Luna Innovations; former Senior Executive of Science Applications 
International Corporation; former Chairman and Chief Executive Offi cer 
of Network Solutions, Inc; former Chairman of GlobalLogic

Honorable James S. Gilmore III (2009) 2, 4, 5

Former Governor of the Commonwealth of Virginia; Director of Atlas 
Air Worldwide Holdings, Inc. and Global Relief Technologies of 
Portsmouth, New Hampshire; President and Chief Executive Offi cer of 
the Free Congress Foundation; former Chairman, U.S. Congressional 
Advisory Panel to Assess Domestic Response Capabilities Involving 
Terrorism and Weapons of Mass Destruction; former Director of Barr 
Laboratories, Inc., Everquest Financial, Ltd., Cypress Communications, 
Inc., and IDT Corporation

William L. Jews (2013) 1, 4, 5

Chairman of the Ryland Group, Inc.; Director of  Choice Hotels 
International, Inc.; former Director of Fortress International Group, 
Inc.; former President and Chief Executive Offi cer of CareFirst, Inc., 
CareFirst of Maryland, Inc., Group Hospitalization and Medical 
Services, Inc., and Blue Cross Blue Shield of Maryland, Inc.; former 
Chief Executive Offi cer of Blue Cross Blue Shield of Delaware

Executive O�  cers

Dr. J.P. London
Executive Chairman and 
Chairman of the Board

Kenneth Asbury
President and Chief Executive Offi cer

John S. Mengucci
Chief Operating Offi cer, 
President, U.S. Operations

Gregory R. Bradford
President, CACI Information Solutions, 
Chief Executive, CACI Limited

Thomas A. Mutryn
Executive Vice President, 
Chief Financial Offi cer, and Treasurer

J. William Koegel, Jr.
Executive Vice President, 
General Counsel, and Secretary 

Admiral Gregory G. Johnson (2006) 2, 3, 5*, 7

Founder, Snow Ridge Associates; Admiral, U.S. Navy (Ret.); former 
Commander, U.S. Naval Forces Europe and Africa; Commander in 
Chief, Allied (NATO) Forces Southern Europe; Director, Delorme, Inc. 
and Delta Dental Plan of Maine

James L. Pavitt (2008) 2, 5, 7*

President of JLP Associates, LLC; Senior Advisor to Geopolitical 
Advisory Partners and The Scowcroft Group; former Deputy Director 
for Operations, head of America’s Clandestine Services, and Chief 
of the Counterproliferation Division, Central Intelligence Agency; 
former Senior Intelligence Advisor, National Security Council team for 
President George H.W. Bush

Dr. Warren R. Phillips (1974) 1*, 3, 5, 6*, 7

Chief Financial Offi cer, Albanian-Macedonian-Bulgarian Oil Pipeline 
Corporation; former Professor of Government and Politics, Vice 
President for Academics, and Assistant Vice President for Administration 
for the University of Maryland; former Executive Vice President and 
Chief Financial Offi cer, Maryland Moscow, Inc.; former Chief Executive 
Offi cer and Chairman of the Board of Directors, Advanced Blast 
Protection, Inc.

Charles P. Revoile (1993) 1, 2*, 3, 4, 6

Legal and business consultant; former Senior Vice President, General 
Counsel and Secretary, CACI International Inc; former Vice President 
and General Counsel of Stanwick Corporation; former Counsel, 
Communications Division, Westinghouse Electric Corporation 

General William S. Wallace (2009) 1, 5, 7

General, U.S. Army (Ret.); former Commander, Fifth U.S. Corps during 
Operation Iraqi Freedom; former Commander, Joint Warfi ghting Center 
and Commanding General, 4th Infantry Division; former Commanding 
General of Army Combined Arms Center

( ) Denotes year elected/appointed a director 
of the Company

* Denotes Chairmanship of Committee
1 Member of Audit Committee
2 Member of Compensation 

Committee
3 Member of Executive Committee
4 Member of Investor Relations 

Committee
5 Member of Strategic Assessment Committee
6 Member of Corporate Governance and 

Nominating Committee
7 Member of Security and Risk 

Assessment Committee

CACI INTERNATIONAL BOARD OF DIRECTORS



Shareholder Informati on

Corporate Headquarters
CACI International Inc
1100 North Glebe Road
Arlington, VA  22201
(703) 841-7800

Annual Meeting
The 2015 annual meeting will be held at 9:30 am EST, November 19, 2015 at:
 Le Meridien Arlington 
 1121 19th Street North
 Arlington, VA 22209
Common Stock
CACI International is listed on the New York Stock Exchange (NYSE) under the symbol CACI. 
Daily quotes on the common stock can be obtained in most daily newspapers and online services.

 2015 2014
 Quarter High Low High Low
 1st $73.45 $68.00 $70.00 $60.52
 2nd $91.80 $69.15 $74.27 $66.09
 3rd $92.20 $79.76 $80.77 $70.01
 4th $91.72 $80.70 $74.89 $67.01

As of August 17, 2015, there were approximately 268 holders of record of CACI International 
common stock, and 24,194,283 shares of common stock outstanding.

Shareholder Services
All questions concerning registered shareholder accounts and stock transfer matters, 
including name or address changes, transfers, and other services, should be directed to 
CACI’s transfer agent and registrar:
 Computershare
 P.O. Box 30170 (800) 736-3001/(781) 575-3100
 College Station, TX  77842-3170 www.computershare.com/investor

Independent Auditor
Ernst & Young LLP
8484 Westpark Drive
McLean, VA  22102

Annual Report on Form 10-K
The annual report on Form 10-K to the Securities and Exchange Commission may be obtained 
without charge by addressing a request to:
 CACI International Inc
 Investor Relations
 1100 North Glebe Road 
 Arlington, VA  22201
The CACI International 2015 Annual Report is available from the CACI website at 
http://www.caci.com. An Adobe Acrobat Portable Document Format (PDF) fi le of the print 
version can be downloaded from this location. In addition, other documents can also be obtained 
at the same location.

CACI on the Internet
Information on CACI’s services and products can be found via the CACI homepage 
(http://www.caci.com). Financial results, corporate news releases, and other CACI activities can also 
be found via that address.

Additional Information
Inquiries from institutional investors, fi nancial analysts, and portfolio managers should be directed to: 
 David L. Dragics, Senior Vice President, Investor Relations
 (866) 606-3471, ddragics@caci.com

Inquiries from individual shareholders and registered representatives should be directed to:
 Mary Peevy, Investor Relations
 (866) 606-3471, mpeevy@caci.com

Inquiries from the fi nancial and other media should be directed to:
 Jody Brown, Executive Vice President, Public Relations
 (703) 841-7801, jbrown@caci.com

CACI and CACI Ever Vigilant are registered trademarks of CACI

© CACI 2015

Corporate Headquarters
CACI Internati onal Inc
1100 North Glebe Road
Arlington, Virginia  22201
(703) 841-7800
www.caci.com

European Headquarters
CACI House  –  Kensington Village
Avonmore Road 
London, England W14 8TS
(01144207) 602-6000
www.caci.co.uk

CACI (NYSE: CACI) is a member of 
the Russell 2000 Index and the S&P 
SmallCap 600 Index and can be found 
on the web at www.caci.com.

CACI provides informati on soluti ons and 
services in support of nati onal security 
missions and government transformati on for 
Intelligence, Defense, and Federal Civilian 
customers. A Fortune magazine World’s Most 
Admired Company in the IT Services industry, 
CACI is a member of the Fortune 1000 Larg-
est Companies, the Russell 2000 Index, and 
the S&P SmallCap 600 Index. CACI provides 
dynamic careers for over 16,700 employees 
in 120 offi  ces worldwide.

Visit our website at:
www.caci.com

Find career opportuniti es at:
htt p://careers.caci.com

Connect with us through social media:



WWW.CACI.COM

B U I L T  O N

C H A R A C T E R

CACI is built on a culture of good character. It’s not   

a line item on any of our contracts, but character is the 

single most important asset we bring to the job every day. 

We support our Defense, Intelligence, and Federal Civilian 

customers’ most critical missions with CACI’s world-leading 

information solutions and services. They count on us for 

honesty, integrity, commitment, and respect: qualities that 

define our character and build success.


