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Meredith (NYSE: MDP) (www.meredith.com ) is one of the nation’s 
leading media and marketing companies with businesses centering 
on magazine and book publishing, television broadcasting, 
integrated marketing and interactive media. The Meredith 
Publishing Group features 25 subscription magazines-including 
Better Homes and Gardens, Ladies’ Home Journal, Family Circle, 
Parents, American Baby, Fitness, and More-and approximately 
180 special interest publications. Meredith owns 13 television 
stations, including properties in top-25 markets Atlanta, Phoenix 
and Portland. Additionally, Meredith has an extensive Internet 
presence that includes more than 40 Web sites and strategic 
alliances with leading Internet destinations. 

Meredith has more than 400 books in print and has established 
marketing relationships with some of America’s leading companies 
such as The Home Depot®, Kraft, DaimlerChrysler, Wal-Mart and 
Carnival Cruise Lines. Meredith’s consumer database, which 
contains approximately 85 million names, is one of the largest 
domestic databases among media companies and enables 
magazine and television advertisers to target marketing campaigns. 
Meredith Hispanic Ventures publishes five Spanish-language titles, 
making Meredith the leading publisher serving Hispanic women in 
the United States.

The heart and soul of any company are its people, and I’m grateful 
for the ability to work with so many talented professionals.

Like most companies, we face our own set of unique challenges 
in a rapidly changing environment. What sets us apart is the talent, 
dedication and camaraderie of our Meredith team.

Steve Lacy
President and CEO, Meredith Corporation



GAAP Results

Revenues $ 1,616 $ 1,561 $ 1,217

Income from operations 288 267 228

Net earnings 162 145 129

Diluted earnings per share 3.31 2.86 2.52

Total assets 2,090 2,041 1,491

Debt 475 565 250

Dividends per share 0.69 0.60 0.52

Stock price 63.41 56.83 55.51

45.04 46.50 44.51

Non-GAAP Results

EBITDA1 $ 337 $ 312 $ 263

Financial Highlights
Years Ended June 30 (In millions except per share data and stock prices)

2007
 

2006
 

2005

(1) EBITDA = Earnings from continuing operations before interest, taxes, depreciation and amortization, and does not include Book Group restructuring charges in 
fiscal 2007.

Non-GAAP amounts are not in accordance with GAAP (accounting principles generally accepted in the United States of America). While management believes these 
measures contribute to an understanding of the Company’s financial performance, they should not be considered in isolation or as a substitute for measures of performance 
prepared in accordance with GAAP. See “Reconciliation of Non-GAAP Financial Measure” in Appendix 1 immediately following the included Form 10-K.
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(2) The graph compares the performance of the Company’s common stock during the period July 1, 2002, to June 30, 2007, with the S&P 500 Index and with a Peer 
Group of nine companies engaged in multimedia businesses primarily with publishing and/or television broadcasting in common with the Company.

The S&P 500 Index includes 500 United States companies in the industrial, transportation, utilities, and financial sectors and is weighted by market capitalization. The 

Peer Group selected by the Company for comparison, which is also weighted by market capitalization, is comprised of Belo Corp.; Gannett Co., Inc.; Hearst-Argyle 
Television, Inc.; The McGraw-Hill Companies, Inc.; Media General, Inc.; The New York Times Company; The E. W. Scripps Company; Tribune Company; and The 
Washington Post Company. The Reader’s Digest Association, Inc., which had been included in the Peer Group in prior years, is no longer a publicly traded company 
and has been removed.

The graph depicts the results for investing $100 in the Company’s common stock, the S&P 500 Index, and the Peer Group at closing prices on June 30, 2002, as-
suming dividends were reinvested.

Comparison of Shareholder Return2
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To Our Shareholders

For a more detailed analysis of our financial perfor-
mance and that of our operating groups, we encourage 
you to read the Form 10-K included in this report.

Meredith’s reach extends across 25 subscription 
magazines, 13 broadcast television stations, over 
40 web sites, approximately 180 special interest 
publications, more than 400 books, and custom 
marketing programs for some of America’s largest 
companies. Additionally, we operate an 85-million-
name consumer database, which includes at least 
300 data points on seven out of ten home-owning 
households in the United States.

Today, consumers are increasingly willing and 
able to choose how and when they access media. 
We have embraced these trends by developing and 
successfully executing clear strategies for growth, 
increasing earnings per share at an 18 percent 
compound annual growth rate from fiscal 2004 to 
fiscal 2007.

We continue to invest in existing and new media 
platforms, further empowering our consumers while 
aggregating meaningful audiences for advertisers. 
Our fiscal 2007 performance reflected operational and 
managerial strengths that have made Meredith one of 
America’s top performing media companies.

Going forward, we will pursue the following 
growth strategies. 

•First, we will strengthen our publishing
 businesses and brands. 

•Second, we will capture the margin upside at 
our television stations and capitalize on our 
video content and production capabilities.

•Third, we will enhance our growing online 
presence to serve increasing numbers of 
consumers and advertisers alike. 

In fiscal 2007, Meredith 
delivered the highest 
earnings in our 105-year 
history. 

We produced a strong 
16 percent growth in 
earnings per share. Income 
from operations rose 8 
percent to $288 million, and 
earnings before interest, 
taxes, depreciation and 
amortization (EBITDA) 
also increased 8 percent to 
$337 million. Total revenues 
increased 3 percent to $1.6 
billion, including a 6 percent 
increase in advertising 
revenues.

Our Publishing Group 
posted solid advertising 
growth, particularly in the 
second half of the year, 

led by key brands such as Better Homes and Gardens, 
Family Circle and More. Our Broadcasting Group 
delivered improved profit margins by strengthening 
ratings and producing record political advertising 
revenues. Online revenues and audience metrics 
soared across all lines of business, and we positioned 
ourselves for future growth through key strategic 
investments, particularly in the online and broadband 
areas.

We continued to return capital to our shareholders 
through dividends and share repurchases. In January 
2007, the Board of Directors raised the quarterly 
dividend rate 16 percent, following a 14 percent 
increase the year before. Meredith repurchased 1.1 
million shares in fiscal 2007. As of September 1, 2007, 
there were 2.7 million shares outstanding under 
current repurchase authorizations.

William T. Kerr
Chairman of the Board

Stephen M. Lacy
President and 

Chief Executive Officer



Strengthening Publishing 
Businesses and Brands

 Meredith is clearly the leading publisher serving 
women, reaching 75 million women every month and 
easily surpassing the female reach of our competitors. 
From new home owners to new mothers to affluent 
empty nesters, we reach a wide spectrum of consumers 
across life’s stages. We provide the information and 
inspiration that fuels their key passions in the areas of 
home, family and their health and well-being. 

In Better Homes and Gardens, Ladies’ Home Journal, 
Family Circle and Parents, we own four of the most 
vibrant and recognized brands in the industry. Many 
of our other  titles have tremendous upside potential, 
especially More, Fitness and Siempre Mujer, our 
Spanish language lifestyle magazine. During the year, 
we achieved several accomplishments that further 
establish our reputation as the leading publisher 
serving women.

Our flagship title, Better Homes and Gardens, 
surged in the second half of fiscal 2007, as initiatives 
implemented by the new creative and sales leadership 
took hold. A mid-year redesign was well-received by 
readers and advertisers alike. Second-half advertising 
revenues increased more than 10 percent, and overall 
fiscal 2007 net revenues per advertising page increased 
more than 3 percent.

Family Circle continues to thrive under Meredith 
ownership, regaining a prominent position in the 
women’s service field. Its advertising revenues 
increased 18 percent in fiscal 2007. 

More continued to be a major creative and financial 
success. Advertising revenues rose approximately 
25 percent for the second consecutive fiscal year, net 
revenues per advertising page increased nearly 10 
percent, and operating profit nearly doubled. More 
received two noteworthy industry accolades, being 
named “Magazine of the Year” by Advertising Age and 
to Adweek’s annual Hot List. 

Meredith’s Special Interest Publications posted a 

strong year due to product improvements and news-
stand efficiencies. Advertising revenues increased over 
10 percent and operating profit climbed significantly. 

Turning to circulation, our long-term direct-to-
publisher subscription model continued to produce 
strong profit contribution in fiscal 2007. We’ve made 
good progress transitioning the titles purchased two 
years ago from Gruner + Jahr to the more profitable 
long-term circulation model. The direct-to-publisher 
component of the subscription file for these titles is 
now approximately 55 percent, compared to 30 percent 
when they were acquired.
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Enhancing Our Capabilities
Over the past two years, we have made a series of strategic 
acquisitions to enhance and expand our online capabilities.

April 2006
O’Grady Meyers
Capabilities: online customer relationship management 
strategy, online promotions and E-branding. Focus on 
consumer packaged goods companies.

January 2007
Genex
Capabilities: Web site design, online customer relationship 
management, E-commerce. Focus on automotive and 
financial companies.

New Media Strategies
Capabilities: Word-of-mouth marketing campaigns and 
online brand promotion. Strong presence in entertainment 
and public affairs industries.

June 2007
Healia 
Capabilities: Health-focused consumer search engine. 
Makes health-related searches easier and more efficient.



In addition to our magazine properties, we operate 
a powerful and fast-growing custom marketing 
business serving corporate clients. We create customer 
relationship marketing programs designed to improve 
loyalty and produce repeated consumer interaction 
with the brands. In July, we were awarded the Kraft 
Food and Family business. This is one of the largest 
custom marketing programs of its kind, reaching 10 
million customers five times a year. We are very proud 
to become Kraft’s marketing partner. 

Meredith’s Hispanic business, led by women’s 
lifestyle title Siempre Mujer, increased advertising 
revenues more than 15 percent. While this emerging 
category still represents a fraction of our overall 
revenues, we are very encouraged by the strides we are 
making at reaching this fast-growing demographic.

We further expanded our reach to younger women, 
acquiring ReadyMade in November, 2006. An up-and-
coming brand, ReadyMade appeals to readers in their 
20s and 30s who are environmentally conscious and 
interested in do-it-yourself projects. 
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Meredith Video Solutions produces broadcast quality video and secures distribution across multiple platforms. Its 
scope includes production of the Meredith broadband video network, currently comprised of Better.tv and Parents.tv.

Developing Meredith Video Solutions

Better.tv
Launched in April, Better.tv draws content from 
Better Homes and Gardens, Ladies’ Home Journal 
and More. Better.tv can be found on: 

•Better.tv channel on the Internet
•Video player on BHG.com
•Better daily lifestyle show broadcast at our stations
•Syndication to other station groups

Parents.tv
Parents.tv debuted in July and is backed by the 
brand authority of Parents, American Baby, Family 
Circle and Child. It can be found on:

•Parents.tv channel on the Internet
•Video player on Parents.com
•Better daily lifestyle show broadcast at our stations



for example, we have more than doubled the 
amount of weekly news hours produced locally, 
from 150 to over 300 hours per week. 

In fiscal 2007, we placed particular emphasis 
on morning news programming, the fastest-
growing time of the day in terms of viewers and 
advertising revenues. In the past year we have 
launched morning newscasts in Atlanta and 
Greenville, and added an extra hour of morning 
programming at our second Kansas City station, 
KSMO. Seven of our stations – Atlanta, Phoenix, 
Portland, Hartford, Nashville, Greenville and Las 
Vegas – posted gains in morning news in the May 
2007 rating book, with Las Vegas up more than 70 
percent.   

Also in fiscal 2007, Meredith Video Solutions 
launched our two new broadband video 
networks – Better.tv and Parents.tv. These 
innovative channels are the result of collaboration 
in which content from our magazine brands 
is transformed into original video that can 

Capture Margin Upside in Broadcasting

Meredith Broadcasting generated a record $33 
million in net political advertising revenues in fiscal 
2007, a 75 percent increase over the prior presidential 
election cycle. In addition to strong performances 
by our CBS and NBC affiliates, we benefited from a 
concerted effort to court political dollars in our FOX 
markets as well. 

Local non-political advertising revenues climbed 
4 percent, thanks in part to our promotions in 
conjunction with Meredith magazine brands. Revenues 
from these initiatives were up more than 15 percent, 
while revenues from market-specific promotions 
increased almost 25 percent.

Meredith Broadcasting has now outpaced 
overall industry advertising revenue growth for six 
consecutive years. This reflects well on the strong local 
news culture we’ve developed. In less than a decade, 

be viewed and downloaded by visitors. We’re also 
repurposing this content at our broadcasting stations.

Better.tv features more than 1,000 videos across 20 
channels with topics including food, family, fitness, 
decorating, gardening and health. Parents.tv features 
helpful videos such as teaching parents how to 
properly bathe their baby to how they can best help 
their child learn to ride a bike.

We are monetizing the broadband network 
with advertising spots, exclusive and non-exclusive 
sponsorships, and custom video projects.

The expansion of local news, improved ratings 
and monetization of those ratings represent the 
foundation of our strategy to improve profit margins. 
These initiatives and others resulted in EBITDA margin 
improvement from 35.8 percent in fiscal 2006 to 37.7 
percent in fiscal 2007. 
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Market
May 
2007

May 
2002

% Change

Portland - FOX 33 17 +94%

Las Vegas - FOX 12 7 +71%

Hartford - CBS 34 30 +13%

Nashville - NBC 24 20 +20%

Kansas City - CBS 16 14 +14%

Nielsen-May 2002 and 2007 adults 25-54 audience share Monday-Friday 6-7 a.m. 
morning news.

Growing Audience Share
Morning News



Our television station sites also experienced strong 
growth in average monthly page views – up more 
than 60 percent – and in unique visitors – up nearly 
40 percent. Online revenues increased more than 130 
percent over the prior year, albeit on a smaller basis 
than our Publishing sites. All of our Broadcasting 
station Web sites were expanded and enhanced during 
fiscal 2007.

We purchased three Web-related businesses in 
fiscal 2007. Two of them, New Media Strategies and 
Genex, add meaningful new capabilities to our custom 
marketing business. The third, Healia, is a consumer 
search engine focused on making health-related 
searches better and faster. The Healia acquisition 
advances our strategy of increasing our presence in the 
women’s health and well-being media category.

Companywide, online revenues accounted for 3.7 
percent of Meredith’s overall revenues in fiscal 2007, 
up from 1.7 percent last year. We have set a goal to 
generate 10 percent of the Company’s revenues from 
online sources by 2010. We plan to achieve this growth 
both organically and through select acquisitions. 

We are very proud to have delivered record 
earnings in fiscal 2007, and remain committed to 
delivering strong financial results and increasing 
shareholder value. 

We have an excellent team of talented professionals 
at Meredith who are focused on exceeding the expecta-
tions of our consumers, marketers and investors alike. 
We look forward to building on our strong momentum 
in fiscal 2008, and on behalf of Meredith’s 3,300 em-
ployees, we thank you for your trust and support.

Growing Our Online Presence
We have built a strong online presence that extends 

our brands beyond our traditional Publishing and 
Broadcasting platforms. 

At our Publishing Web sites, average monthly 
unique visitors were approximately 10 million and 
average time spent increased nearly 15 percent to 11 
minutes. We secured over 2.8 million orders in fiscal 
2007, an increase of nearly 40 percent. Advertising 
revenues increased approximately 50 percent. 

We relaunched BHG.com, adding significant 
community applications, useful tools and video 
anchored by Better.tv. Today the site attracts 
approximately 5 million unique visitors and averages 
75 million page views each month.  

We completed work on a new online portal, Parents.
com, for our Parenthood brands, launched in July.
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William T. Kerr
Chairman

Stephen M. Lacy
President and CEO

The Internet is an increasingly important platform for Meredith 
to reach consumers. It is also a growing source of revenues.

Growing Our Online Presence

2003    2005   20072003    2005   2007

Total Revenues
(in millions)

Total Page Views
(in millions)

$17

$8

$59
150

105

52



Board of Directors

Herbert M. Baum
Mr. Baum, 70, is the 
retired chair, president and 
chief executive officer of 
The Dial Corporation, a 
leading consumer products 
company. A director since 
1994, he is chairman of the 
Compensation Committee 
and serves on the 
Nominating/Governance 
Committee. 

Mary Sue Coleman
Dr. Coleman, 63, is 
president of the University 
of Michigan, one of 
the nation’s top public 
universities. A director 
since 1997, she serves 
on the Audit and Finance 
Committees.

Alfred H. Drewes
Mr. Drewes, 52, is senior 
vice president and chief 
financial officer of The 
Pepsi Bottling Group, 
Inc., a leading beverage 
company. A director since 
2007, he serves on the 
Audit and Compensation 
Committees.

Frederick B. Henry
Mr. Henry, 61, is president 
of The Bohen Foundation, 
a private charitable 
foundation. A director 
since 1969, he serves on 
the Compensation and 
Nominating/Governance
Committees.

William T. Kerr
Mr. Kerr, 66, is chairman 
of Meredith Corporation. 
He has been a director 
since 1994.

Robert E. Lee
Mr. Lee, 72, is president of
Glacier Properties, Inc., 
a private investment 
firm.  A director since 
1982, he serves on 
the Compensation and 
Nominating/Governance 
Committees.

David J. Londoner
Mr. Londoner, 70, is 
general partner of The 
North River Company, a 
family investment
partnership. A director 
since 2001, he serves 
on the Audit and Finance 
Committees.

Philip A. Marineau
Mr. Marineau, 60, is the 
retired president and chief 
executive officer of Levi 
Strauss & Co., a worldwide 
brand apparel company. 
A director since 1998, he 
is chairman of the Audit 
Committee and serves 
on the Compensation 
Committee.

Charles D. Peebler, Jr.
Mr. Peebler, 71, is 
managing director of Plum 
Capital LLC, a media 
venture capital firm. A 
director since 2002, he 
serves on the Audit and 
Finance Committees.

James R. Craigie
Mr. Craigie, 53, is 
chairman and chief 
executive officer of 
Church & Dwight, Inc., 
a leading consumer 
products company. A 
director since 2006, he 
serves on the Audit and 
Finance Committees.
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Stephen M. Lacy
Mr. Lacy, 53, is president 
and chief executive officer 
of Meredith Corporation. 
He was elected to the 
Board of Directors in 
2004.

Mell Meredith Frazier
Ms. Frazier, 51, is 
chair of the Meredith 
Corporation Foundation. 
A director since 2000, 
she is chair of the 
Nominating/Governance 
Committee and serves 
on the Compensation 
Committee.

Expressing Our Appreciation
Nicholas Reding retired from our Board 
of Directors in November 2006, after 14 
years of service to Meredith. Robert Lee  
and Charles Peebler will retire from our 
Board effective November 7, 2007. They 
served for 25 and 5 years, respectively. 
We thank Nick, Bob and Chuck for their 
contributions and wish them all the best 
in the future.

We welcome our newest board members, 
James Craigie, who joined in November 
2006, and Alfred Drewes, who joined the 
Board in May 2007, and look forward to 
their service.

Joel W. Johnson
Mr. Johnson, 64, is vice chair 
of the Hormel Foundation 
and the retired chair and 
chief executive officer of 
Hormel Foods Corporation, a 
producer of meat and other 
food products. A director 
since 1994, he is chairman of 
the Finance Committee and 
serves on the Nominating/
Governance Committee.



MAGAZINES
Better Homes and Gardens  www.bhg.com
Ladies’ Home Journal   www.lhj.com
Family Circle    www.familycircle.com
Parents    www.parents.com
American Baby   www.americanbaby.com and
    www.healthykids.com
Fitness    www.fitnessmagazine.com
Country Home    www.countryhome.com
More    www.more.com
Traditional Home   www.traditionalhome.com 
Midwest Living    www.midwestliving.com
ReadyMade   www.readymade.com
WOOD    www.woodmagazine.com
Successful Farming   www.agriculture.com
Ser Padres    www.parents.com/serpadres
Siempre Mujer    www.siempremujer.com

SPECIAL INTEREST MEDIA
(Only bimonthly and quarterly titles are listed.)

American Patchwork & Quilting Beautiful Homes  
Before & After   Country Gardens  
Creative Home   Decorating   
Diabetic Living   Do It Yourself    
Garden, Deck & Landscape Garden Ideas & Outdoor Living 
Heart Healthy Living  Kitchen and Bath Ideas  
Kitchen and Bath Makeovers 100 Decorating Ideas Under $100
Quilts & More   Remodel   
Renovation Style  Scrapbooks etc.  

BOOKS    www.meredithbooks.com

Better Homes and Gardens  www.bhgbooks.com
Family Circle   WOOD    
Food Network®  The Home Depot®   
Miracle-Gro®    Ortho® Books   
Scotts®   Stanley® 

MEREDITH INTEGRATED MARKETING 
www.meredithim.com
Genex     www.genex.com
New Media Strategies   www.newmediastrategies.net
O’Grady Meyers    www.ogm.com

OTHER MEREDITH BUSINESSES
Meredith Corporate Sales and Marketing
Meredith List Marketing
Meredith Print Advantage
Meredith Video Solutions
Healia      www.healia.com
Better.tv       www.better.tv
Parents.tv                            www.parents.tv

TELEVISION BROADCASTING
WGCL-TV (CBS) www.cbs46.com  Atlanta, GA
KPHO-TV5 (CBS) www.kpho.com  Phoenix, AZ
KPDX (MyNetworkTV) www.kpdx.com  Portland, OR
KPTV (FOX) www.kptv.com   Portland, OR
WFSB (CBS) www.wfsb.com  Hartford/New Haven, CT
WSMV-TV (NBC) www.wsmv.com  Nashville, TN
WSMV-DT2 (Telemundo)  
KCTV (CBS) www.kctv5.com   Kansas City, MO
KSMO-TV (MyNetworkTV) www.myksmotv.com  Kansas City, MO
WHNS (FOX) www.foxcarolina.com  Greenville, SC

Spartanburg, SC/Asheville, NC
KVVU-TV (FOX) www.kvvu.com  Las Vegas, NV
WNEM-TV (CBS) www.wnem.com   Flint/Saginaw/Bay City, MI
WNEM-DT2 (MyNetworkTV)       
WFLI-TV (CW) www.thechattanoogacw.com  Chattanooga, TN
WSHM-LP (CBS) www.cbs3online.com  Springfield/Holyoke, MA

RADIO BROADCASTING
WNEM www.wnem.com   Saginaw/Bay City, MI

MEREDITH BRAND LICENSING
Battat, Inc. Parents infant through preschool toys and art activity sets
Chief Architect Better Homes and Gardens home design software
COSCO Management, Inc. Parents child safety items
Globus Comunicacion Spanish-language editions of Better Homes and   
   Gardens Big Book of Home How-To, Better Homes and Gardens New      
   Garden Book, and Diabetic Living magazine in Spain
GMAC Home Services, Inc.
G+J/China Light Industry Press Chinese-language editions of Parents   
   and Fitness magazines
Home Interiors & Gifts, Inc. Better Homes and Gardens decorative
   accessories for the home
Houston Harvest Inc. Better Homes and Gardens food gift products
Mahaka Media Parents magazine in Indonesia
Mead Westvaco Better Homes and Gardens home office and stationery
products
Pacific Magazines Pty Ltd Better Homes and Gardens, Diabetic Living,       
   Family Circle and Heart Healthy Living magazines in Australia and New      
   Zealand
Richloom Fabrics Group, Inc. Better Homes and Gardens fabric line
SEEC Media Group Limited Chinese-language edition of Better Homes
   and Gardens magazine in China, Hong Kong, Taiwan and Singapore
Signature Wine Better Homes and Gardens Wine Club
Somerset Entertainment Parents music CDs and DVDs
Summer Infant Parents child safety items
Tonner Doll Betsy McCall collectible dolls
Transcontinental Media More magazine in Canada
Trimtex Co. Inc., Better Homes and Gardens decorative trims
Universal Furniture International, Inc., Better Homes and Gardens
   furniture line
Wal-Mart Stores, Inc. Better Homes and Gardens garden and outdoor
   living products
Zebra Publishing Better Homes and Gardens calendars

List of Operations

Trademarks and service marks owned by Meredith Corporation are set in type different
from the surrounding copy. The Home Depot®—owned by Homer TLC, Inc.; Ortho®,
Miracle-Gro® and Scotts®—owned by OMS Investments, Inc.; Food Network®—owned 
by Television Food Network, G.P.; Stanley®—owned by Stanley Logistics, Inc.; Home 
Interiors and Gifts®—owned by Home Interiors & Gifts, Inc.
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Meredith Corporation
Meredith Corporation, headquartered in Des Moines, IA, is 
America’s leading home and family media and marketing 
company. Meredith operates businesses in magazine and book 
publishing, television broadcasting, interactive media and integrated 
marketing.

Annual Meeting
Holders of Meredith Corporation stock are invited to attend the
annual meeting of shareholders at 10 a.m. Central Standard 
Time on November 7, 2007, at the Company’s principal office, 
1716 Locust Street, Des Moines, IA.

Stock Exchange
Common stock of Meredith Corporation is listed on the New York 
Stock Exchange. The exchange symbol for Meredith is MDP.
CUSIP Number: 589433101

Class B stock of Meredith Corporation (issued as a dividend on
common stock in December 1986) is not listed. The transfer of
Class B stock is limited to the lineal descendants of original 
owners, their spouses, or trusts/family partnerships for the 
benefit of those persons. Requests for transfer to any other 
person or entity will require a share-for-share conversion to 
common stock. Conversion prior to sale is recommended.
CUSIP Number: 589433200

The Company’s Chief Executive Officer has certified to the New
York Stock Exchange that he is not aware of any violation by the
Company of New York Stock Exchange Governance Listing
Standards. The most recently required certification was 
submitted to the exchange on December 8, 2006.

Independent Registered Public Accounting Firm
KPMG LLP 
Des Moines, IA

Corporate Information

Registrar and Transfer Agent
Wells Fargo Bank, N.A., PO Box 64854, St. Paul, MN 55164-0854
or 161 N. Concord Exchange, South St. Paul, MN 55075-1139
1-800-468-9716 or 1-651-450-4064
email: stocktransfer@wellsfargo.com

Dividend Reinvestment
Meredith Corporation offers a dividend reinvestment plan that
automatically reinvests shareholder dividends for the purchase
of additional shares of stock. To obtain more information or to join 
the plan, contact Wells Fargo at 1-800-468-9716 or write to the 
preceding addresses.

Form 10-K
A copy of the Meredith Corporation Fiscal 2007 Annual Report on 
Form 10-K to the Securities and Exchange Commission (SEC) is 
included in this report and additional copies are available without 
charge to shareholders by calling 1-800-284-4236. It is also 
available on the Company’s Internet site, www.meredith.com. The 
Company has filed as exhibits to the Form 10-K the certifications 
of its chief executive officer and chief financial officer required by 
Section 302 of the Sarbanes-Oxley Act.

Quarterly Information
Persons who wish to receive copies of Meredith Corporation
quarterly SEC filings, earnings releases and dividend releases
may call the Company toll-free at 1-800-284-4236, or they may
access the Company’s Internet site at www.meredith.com.

Investor Contact
Meredith Corporation Investor Relations
1716 Locust Street, Des Moines, IA 50309-3023
1-800-284-4236  www.meredith.com

Stephen M. Lacy
President and Chief Executive Officer

John H. (Jack ) Griffin, Jr.
President, Publishing Group

Paul A. Karpowicz
President, Broadcasting Group

John S. Zieser
Chief Development Officer, General Counsel and Secretary

Suku V. Radia
Vice President and Chief Financial Officer

Steven M. Cappaert
Corporate Controller

Corporate Officers



Meredith Corporation
1716 Locust Street
Des Moines, IA 50309-3023
1-800-284-4236
wwww.meredith.com

We are Meredith Corporation, a 
publicly held media and marketing 
company founded upon service to our 
customers and committed to building 
value for our shareholders. 

Our cornerstone is knowledge of the 
home and family market. From that, 
we have built businesses that serve 
well-defined readers and viewers, 
deliver the messages of advertisers, 
and extend our brand franchises and 
expertise to related markets.

Our products and services distinguish 
themselves on the basis of quality, 
customer service, and value that can 
be trusted.


