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In i, we schiewed twa imporisnt geale &n auirending perfa rmanee |0 the s d courtries of
oparwilen anl tha o paning of feur ravy rearkeds pamaly Turkey, Rusils, Lirains wwl Hunowy with e
trrrionst coviamti Bics, At thve caied o o’ Sueoiks B U ki poirtiel pisther aof dur snen
producs (n ssles, T stren gihening of o distributhon metwerl, Snandsl snd operstiensl sxcallence.

Tha Group's shiwalep ot coUrs obriinul sucotieiully for anather pear. rid | Eeirg & Inpartant
Improvarnant n the: rat peelis afer tax s sfter minorthe of 1735 maching X33 milan suras e 5
et incresce o 7% The Improvem et of our firencia | Agures primarlly fems from the d evelspment
ardl rem elfident suppert of tha Smeups svwn prealucts in te iegrances & cearvetics arml heusahelal

prosd ucts. mraroets, along with strengtivening af tha oom pamy's activity thresg et Exxtam Burops,

Mwrving forvmml, the newr markets sne o challenge we e wrel| prepared o mester orwe hve slays
charml I Tl Pt O 35 yaar growth histery can only undariia 3 ookl trdc Drgan ik growth
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The company aparatss in slevan courtrles, s Greeos and in Exstemn and Southes stern
Europe threugh subsilaries, while b muirdming w powerful divtributcn networkin mone
than 30 countihs Wi Sinect ssports 2 amplovsst & Bout 1300 pacple. Mo pac el
tha couniries whare Sanuntls Group oparstes through subsicdlarias sre Poland, Bulgaris,
Romanda, Serbin, Crech Republic, EYROJA, Limine, Hungary, Russhs and Turkey while 1t b
worth to mantion that mors than 50% of t Growp’s tote] urmover stams from thaca
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SARANTLS g comytitutey one of the (esding ponsumer compunies hoth in Greecs wnd Expermn By pe whene
Ik bt a0 i portart pracenca. Hiving marked an setranaly dynamic courza of davaelopmant over tha LRct pears
in sl K3 maroets of activity, Saramtls Group constituies one of tha leed ing forces 1n tha East Europaan region and
Grec Iry thee st i s dllcii Buitons off cvarstarries persduc b, thius el eeTrg beadlirgy iarbost £ v Inall s
strategic avimpoeries of wctivity. Exstam Europs has baan an important factor of tw Group’ sucoacoul
development course over the last f=w year, w1 the opporiunites aifered In this reglon combTned with an
wilaciTve mansgemant ancurs tha dynamic pracsnce of tha Group 1 the reglon s well ac tx rapid proltis bty
growrth,

Tha products tat Saramiic distributes to the et inorder t cover ta cally mesds of & conzurer baie of 400
milllom peopls In the wider area of Essten and Southerriem Europes constitute B driving force. ore
spaciical by tha compary malrtaine 3 gl pontiollo of o ek dict Bt cons e produces, which
coulld b clazsiflad irto four b plibrs that meres tha Group's devel opmart

the fragmnces ik mametics

the hourshold products

the heatth & care product

the products that Belnng o th catagary Ot Salas

A donificant part of the redemaris thet balong to the firt twe caiegories are own producis produced In the
mmpany’s moden faclites. in sdditicn, the compary malmisine s majer merdolio with onsumer products from
laadir g corpan s ntemationally vin sgrearents off ool uche dictbution. Tha crtegory Ordr Sales [ncudes
luonry cosmetics via the Jolmt vent une tet the compary bas estabiTshed with Extes Lauder 21 well i through
aie it ol b Bt oo . weithy oxthair I rtant Beaes of the codmatics cector gholally. Marsouss, Bl crtagony
omtaim products of tha company K Theododdis 54 (car scoscories) that the Group eprsents and distributes

in Sarmtls Group, our employes: are the foo| polmt of our sctvity, Thelr crexthdty,. et ard parsion comridtute the driving fomoe of
e Sroupy’s el prvee v s this b wivy manr empshadlc i slaced on the svohanse vt of thal r capsabiities, the rsvwand of thelr
#ilorts 13 wall ax thalr proper svelustion.

The compmny's mukinatinral charscter b reflecied in the tabie shovr, which showy the didribution of Sammnil’ emplayees per
colntry during th year 2008,

Sarants Group marks g nill cant procuctian sctivity in i ultrs-rmodem prociuct]on fedBthes In Oinofits Voleter, Ore of tha Group’s

comersones 13 our know-honk, expetdence and ermphai’s on the highest quality while b fundamental goal 13 net enly epresemied
by € P ol v vl ik o vy Pl st B alen By e corviin e et cavsent of thal sdcting onet.

Tra Group’s Rezswrch and Davalopmant tesma ams molved i discovaring, expldonng and developing ew formuletions snd
terkuvelaging b rredt gulity product thart our oo burre s vk, Ths Ristes ey arsd Desnopniit un it in VolotTa B deadiciied
craating quality frag rancas, cozmatics ard sun o products. [nthe Group's dapatrent of Ressards and Daveloprant, scemtists
in all fiekis of expertise, chemists, phammacisty amd biologlsts, ermune tht sckenttic knowiedge |3 muteriulired In the optimum way
for products that ane Aot only Inmovathe bt aloe s for pulBe haaith. Tha quality corirel guara et tha supetior qualtty of sach
product, from the siwga of gatharing mw meterisls unil b presantation st the ssliing point. in this wary, olid borwds of trust wre
crepted with the ronsumerns, Theo: bomds hee elevats] the Sammtx G of produces w0 the summit of onsume s’ prefemnce,

Tra Ressarch wrd Dasvm lopamamt canvies bagan to deval op frag minces to maat the reads of waren in 13965 wian i prodoced Froecer
arwd Clochard fregmnces. SMnoe then, the REDH tewm b continued [ commitment & women and men, by developing and
introdudng imvosativie and techralogieally scvanosd, quality products. Sore of the ey Initiatives of the B group Teckudae tha
imtrocuction of the STRS Ena, tha Iirst major mess-markst mal fregranca lina, the production of tha Carmoten Brand, snd the
prodution of Beer Shampon Qe
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Fragrances & Cosmetics
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Growth Drivers

Sarartls madmiuing w signilcent portfollc of consumer products for the dally needs of 400 millen corsumers. Highly
valuad protucts from tha cxtigones of fragrance & ooantics, o utaheld and bt & care prod ucts 2 wall & car
accerzcrier constituie the dally cholce of our consumer.

During 2008, tha zactors of fragrances & cosmastics wnd housalald products postad strong rrtes, while setisfactory
proweth ven st iy heatth B e predrts s el | sk the penducts of thee cirbegerry orther Gt

Tha subat off othar s products comtribute the 14.67% 1 total turmower, and tha Featth & oure products the 5.00%.
Armlysing the tumewer of Swramils per secior of mrtivity, we obaerve that the maTn sectors of pctivity, the freg rances. &
ook ratics, tha housakald products and tH heakth & cre products, mperted 3 setisfectorny rata of growth +18.51%,
+#43% wnel H4.28% respectively, The fregmnces & coometios represent the 39,75% of the toinl consolidaied tamoner of
Sarantic, followad by housshold products that contributs the 37.27% The tignilcant inoesse of own producth thst
AUt to 20.21% for the fragrances & coametics wnd £.30% for howsehold products 15 merth mentioning With
rintpeict B BT el Largeictt contTibartion In 2005 canw Trom tha cabegory Ot Salas with 3E55% followd by
fregmnces & cozmetio with 25.52%. The howschokl products comtributed with 25.41% folowed by health hcare
prend s with 10419

e e N i oy e o v o | o= i e i e Wl et o o

Dthar Jalsa
1L1Fs

Hisich b Care
Froducoe
16N

12 1 o P 12 M 005 [w]
Bt B et e et by bednes ey Selanhardeon: pea v Sioriinded Eedugs




,nnuﬂs ANNIAL NEMORT ok
Rl it o \ .

PRODUCTS

Fragrances & Cosmetics

Thie freg rances & coamatics b recs wnit 13 one of tha four organic growth drivers of Samnt!s Group, while o lsart 20
brands In s portfolo ane cumn brands, The fgranoes Eonsmetis busd e unit b of high strategic Importance for the
ranLgETHnt, whora ukimeta goal i to further Increass the partichpation of own products [n ta total fregrances &
crrmmetion. portiol i, Samrtls” pros uers meet nusiemery needy i wet the market tendy smad developmeny, Samndy
brands, sudh as STRE, C-THRLU, BLL X-ROSE, CAKROREN and ORTENE recond lead ing markat 1hares ac they coor o in
cuyimery preferences.

The fregrance) & coametcs busl ners wnit exhibis significant growth tes and a5 a reault k b one of the mest Important
enrirThiters b thee b B perfomancs, Spedcally, tha fragrancet b cotmtics el the bargen corivibuoton to total
turnorver for tha yaar 2008, 15 miss wecowried for 72.15% of tha iotal Group tum o, reeching EUR 8737 milllon
Sararvihs ooy Bl & oo tituries Hhes b beimtt chow T teril fragyrarwas B ersio it sadiet. Spwerfacalby, i 2004, crvers Bearlc
salna amountsd to BURK 60,10 millon out of EUR 4737 milllon of totul fragrences & cozmartics. During the sams paiod,
BT oz 1o ELIL 7,504 millinn, 7,785 ks relahae 1o BET FY 2005, This fall is due w voong premtion expe nees
Tn tha mew rarets of Turksy, Hungury and Ukraine whars the: Group oparatss solaly with osm products.
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PRODUCTS

Household products

Saramts housrheld products comstttute § rontinunudy develnping product artegory fior the Grup. During the eoet
yaurs, tha hourabald products of the Samats Group s paraistartly tha first cholos amongst both Gresk and forsign
cnaumery, Thiz Iy wity the hoemheld product secter Tx comldened ax one of the most Imgortem; for the Group'y
stratagic developmant, maldeg in sacond postion in S of H contribution to total tumovar.

Particular rafarancs thould bs mada to the portiells of produets that consthute tee bousahnld cector which madely
omprisas of own-prod ucts snd Indudes the brands SANTAS, CAWEL, AFRDSD, TEFA, JAN MIEFREDNTY, AND, GROSIK,
KDRLNEA, ¢ i (& nobid that the reTiforcerment off thee Incewe cowrirThutiom fivarn tam houisheld products &1 Dine

with the manasgamant rew stratege

Tha fact that many of the prod ucts are ranked first In thair ortegorias both in Grescs and In Toralgm rarets, thaus
contiiokTng one of the main Inguts for the Group’ Income, b1 quite Importent.

Spancically, during 1008 tha hiounrwol prociucts schiswed sabes of T3.17 mil Bura, thus contriburtng X7.17% of tha
Group’s total mles, while compared to 2005 they ported an inoesse of 9.43%. Eamnings belore Interest wnd toes posted
s g et vt of 55996 churinig 2008 cfwrpsdrad i 2008, rdrmedy rseching 758 mlll sum ad eprsdenting 224148
of totn | swrmings. The particulwry posttha courss of this mpedfic product crisgory |n S forsign market the Group
rperatzs in should be highlighted,
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The Grovp’s heslth cwre products rector openetes in the phammeceutical domaln amd, more specifically In the BLT.C
brarech, raprecaniting and divirbrting lading branc: of vitamita, food cupypshansars, tatieg kits and astmatics for
pharmadies. The group holds u leading position in the health & care products sector a3 | i siwaried smong the major
supplars of piuarmachet, offiring & viche tebatine off hgh qual ity prosucts, such o L ANFS vitaming sea foed
oupplamant, KORFF cosmatics, ORTI S netural food sup plamaer s, CLEARSLUE pregnancy and owu irtion tasts for homa
ks OCF AN VWAL thabacre thavapsy producs s PERLIER nabural cscoveties arsanyg othec, It Te alto retpaendibe e
clistributing 5 products In the phammaceutical domain Alming to setidly the astomen’ incesdng needs by providing
pmducts that bext suft the mimst demanding imemetionsl uslity standends, the health e division smures o sty
coursa Tn tha market throug b |rvestaranis i ressarch and dervalaperrt of Inrcvative hsslts cara products, & wall w

thzugh develnning oo-opemsticns with highly ecognized fonedgn prrinerss,

Moreover, In ecoondance with o growth sretegy snd with the oTm te Farther eirdorce the leuding position of of the
Husath & Care pactos th Group ks inciudad in iy presduct o rbfol o S Freedh Covpany Phyacen o, niritional

s pplemen s thet contaln sctive nutridonal |ngreciamts which contribute to both wellHeeing and beauty. Furthermore,
Sarantic has pnoCaiethin] with e ool b Beation with CRIGINS witkch inaciies this seciiehon nip iabartatio s of DRGNS [
compary thet belongs to tha Estes Lauder Group of Com panas), inkially in Gresos, vin 2 network of sslsctad pharmecies
avl vin & Seraviec vatall dhags welvich Besgpirs ik opwaraiion [ Diacar b 2008 i they corrive nf Athans.

Irn 2004, salex of the health & e s=chor amcunted o 1580 mil. eumn compered B 1208 mil. suro at the ead off 2005, s
posting arud Increaca of 1220% and repmecarting E502% of the Group’s iotal sales. During tha me parizd, EBIT incraused
by 20AT% sl remched 2,10 mil, mare In 2008 compumsd 15 2,58 mil s the previms year, Ay, EBIT romeponsied (o
1417 of total EBIT, winlla tha mangin |nosssed o 715.59% In 2005 from 13.99% in 1005,

Errmietaivd] bomasms B wm] Cormlidinind ENT b wc]
4. 2R% 20.47%
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Other Sales

Thae crr ey s co-apaartiove: with i rievrstiondly holing covvpsm i cxnriThots cvme of H oy pilllars of growth, Mo
spaciically. tha company mtains 1 dynamic prasanca in tha sres of koary coamatics vie tha jolimt vemburs that it hes
established with Extee Lauder o well ax through e mi b otions with othes Imporant boamds of the oooemetics
sactargiobally. auch & Prada, Juvers, Aoberto Cvel, Nina Ricd, Cartler stc. |n particu e, the Group reprases s mors than
30 tnp-runidng traclermp o of the cosmietics domain, thet sl the comme s’ neecks and clesres o benuty wnd carg,
offaring o ke vartety of specialiaed products.

Ruarthermore, throug b K Theodordls S0b., the Group represents snd disiriburtes 1 wide selection of our sccessores

el vl Ty el i et v’ Muleis. ket i By thal Grodp atonicatits e thaits 10 hisdie g ricdenarics with in
tha domain of car cens products, desiged 1o cover cusiomars’ nesds snd desires for protection, cure. security snd imismal
and il car dhieration. Morcsis, ) is worth mesntioning that in thee onbect ol the Group shratsgy to plach mon:
smphaaic on own products and tha group’s strateg c cstegories, tha company has edisd tha Pt Susinecs fwhich was
previcwdy included in the celegory Dithes Sales),

The: hoary cosmeticy during the year 20086 (not includ ing the mies conceming the joint venture with Evtee Lauder)
darvciatratid & dynamic progrecs with & Sabe Inciies of 7.5% I COMParTon bt prsvious wear thut smeching 17.73
mll llon euros. Accord ngh the car scoeascries sales mareed w 8% rie in relation o the responding former period, reaching
Tl ool | o vk, e i e dokberbihIng pewfirrriarycae of th dachows. prosdhucts i Hhes Fioibivry Eurvpsear markits. Earningt
bafors |ntarast wrd Soms of tha kooury commetics posted Tncrease to 1.42 milBen surcs from BA2 mBlon auros, whilatha
incomee from the Exiee Ly uder AF prosted an increses off 5.0% reaching 580 mill ion punes

I i |
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SARANTIS Group s one of the leading corporations In the broader region of Eastemn and Southeastern Europe, having
exhibited an espachlly dynamic and successful course W recent years. In terms of production and distribution level,
SARANTIS Group possesses the leacing market shares n all strategic ategories of activity. Dverall, SARANTIS Group
operates In the broader region of Eastern and Southeastern Europe, via 10 subsidiary compantes, In Poland, Romanla,
Bulgaria, Serbla, Czech Republic, FY.R.OM., Ukmine, Turkey, Hungary. and Russia. At the ssme ime, the Group
maimtaing a pawerful distribution retwork In more than 30 coundries vin direct exports.

The markets of Croch Rapubslie (+24%), Serbia (+28%), Bulgaris (2496, Polard (4+19%), Remanka (+12%) and have
babait tha Groups most shntficant aus of devalopiment it Excten Emrapa. A similay positive plowin (s recorded In
teims of profitabiiity In the Grou's subsidiaries for the year 2006. Namely, Czech Republic, FYROM, Serbla, Bulgara,
Poland and Romanla reported double-digit groavth rates, reaching 420%, S99, 58%, 254, 15% and 12% respectively.
in additdon, Impreved finandal results are reported by the Group' new countries of operation, Ukralne and Turiey
that reported sales growth of 111% and 43% rexpectively. Finally, it Is worth notdng that the other two new countries
of Sarantks Group, Russia and Hungary started recording sales In 20086,

St bt bt by iy Salad braslcrbinars Gttt i Bhibinri Burtagnd
FIAM D.B2% Wruina Q118
TR Reputlic 1.51% Turksy 1.11%
Barbiln ZO0%
Buigerin 5 45% Eotam EUraps
Rormaniy 177 A4.7E%

! A526%
Grbiron S5.25%
12 M 2008 I4] 12 M.2005 P
Salnx brwalalesm by courriny Salss breniciewre Grasoy va Eactamn beops:
FROM D03%  Lloalme 0.21%
Cobch Rugubli: 2079 Turkay 1.45%
Sarbin ZI14% Faniale O 2%
Eulppris 8.34% Hurigpiry CHEN.
FRomania 14.48%
Grwwcs 49.20% Greaca
4. 20%

Poland 21.4{0%
12 M 3504 W] 12 BLaD0% P
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Poland saranms p

Swririh Roranka 5.4, Ge Sarandc s babdlry, wivich wec fousdid I Sepsivevileer 1958, i totine comgdisting it 11th yeer of
opamtion. Since s foundertion, ik has bean sdibling sable growth, which k demonstrrted by Ha sales growth from 1988 urt|
2008, In prticulyr, [n 1958, Sareily Romanis selex amoied m EWE 2.1 million, whils resched BUR 93 million in 1999,
recarding, thus, an increeca of 31.5%. Respactively, In 2005 K resched ELR 257 milllon sales, which In tum mached EUR 322
milicn Tn 2008, Increased by 1X%. The major malet volume 13 conducted from the heedauarters Tn Bucharest followed by
suBcidramas i beties, Ployact], TIFBoars, MR it

Mot that tha company dist ibuims Gr. Seramtls products |t Romanisn market, & w23 otar compan s’ products such &1
JOHNEOM & SOHMSON, ANTONIO PLIG, GEORGELA FACIAC, EOITOH GROUF, and hooury brand names such as JLVEMA, LA PRAIRE,
PLIPA, wte

Thie company’s preapects for tha yaar 2007 e vary poditve aivd 2 further turover s 1c sepechnd through tha
cevelopmant and strengthaning of Hs distribation network snd the Import of new codes.

Saranis Polsia S.A. distribuies producis of the fragmnoes & ommetios aiegory (STIEE, C-THAL, X-POSE, WHEKY, NA(E, PEARL
DROMS) &t wall & brands of housshokl products [(LAN NIEFREDINY, GROSE, CAMEL, KAMELLAL Seraris Poldoe’s uim I3 ta

Chrvr rtheey the vt Tiicn o soich off they advwsers il bearad c in the poli b rowlost. The ciwp iyt operarion D o e the
production, merchard Hing, storging and disiributing tha sfioremantionsd brands, 13 wall 11 product of privets labal that tha
cormgarny preduc fir major Eurcpsm retall scoountt. Sarantc Polslon ot praos t B Hee ikt boder n the ma ity of tha
producs’ crimgories and sleo operrtes in othar cties of Foland. Serurtls Poiska’s sgeort departmant b resporisibia for exports and
Lt bt vy Ewesgibint ccunivbick, ik well] ac Shaiuviis Gror's opiretlone in Sourtiwect Burops, H abia coopriii with kocal
representattven n Rursia, Belanag, Lithuanla, Letvia, Germamy, France, Spain and Portugal Thia department was founded In 2002
and tinecs then Mt contrbution te total profitablity ks bean IMeneating ey, Dus te the sicoess of hausshoedd products serles,
Jun Niexbredmy, In Polund - Irstamtly became u lender In the Follsh market - the compamy dedded to oeate a Amiler product sedes
abread Tharafors, Fine product sartes was creabed, whibd i dictnguichwd for thalr hTgh quality and fair price.

Tha compa mys strategy for 2007 sme st furthar developing Sanintic caiet, By manby feouning cn STRE C-THAL and JAN
MIEZEEDNY. Regurding the letter, thers (3.8 plan b0 emer new oetegores of prociucts uch 23 brooms, brushes snd Hiloon product.
WA Feseact bo e pariurne sectos, s espenbon k plenmed vis maw Slot buiten sgreo et NotsHhet Sevardl Pobdos cabes In anania_ BANTIC R}
2008 amounted 1o BUR £7.77 milllen, compared to BIR 4035 millen In 2005, preserting 1545 % grosrth. BRIT In the Polish maret sy e
Ernounted te EUN 359 milion in 1006, compansd to EUR 3.13 milllan In 2005

Lormelieing tersever Kmill {ormadsluing ENT ] Eormdideine depmer [T mE Cormaliduing ENT I mill

14.55% 1 12.14%
TLET%

i Pt oy Emrmpsin

F soox ™ el F ol I 200 F zoox P 2ome F naad I 2008

Paland pasted 3 oensiderably srong perionmano intams of turmorerand BHT Remania pasind 3 sireng 1ncrsss In bamsver ared in s of EHT
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Bulgaria saranms suicania Lo,

Hat Wast Distriisurtion Sarvices Ho, Sarbin & Montsnsgro, & subald ey of ta Saramtis Group, was astabiTshed In 1997 with
domidie InBelgrde, The Serblan company’s sctvity inchudes the distribution of own fregrences & coometics and the sodurhe
drebrilastion ag retnants with ot rds arbet cocmad]c pred ucts, o vl o the dicrbution of awe bousehold products sd
soms howry coomstics. Namsly. the products disirbuted [nclude, amongst others, tha man’s fmgramcs Iva 5TRI, the woman's
Tragranoe Nney C-THAL, ¥=FOSE nnd AL, the sumcreen Bree CARRDTEN, the CAMB. shine progdurts pod the producs ANG,
TUS-OFLD, a3 veall &= fragrancs by ANTON O PUIC, GRCLY ARTHES snd CEF.

The prodpects off the crirm ey o ey’ 2007 it poieudarky poodithae o & rese turmcowsr ke B ipectid via the further
snhancemant of the distrilsution network, the introduction of e product codes & wall 55 aparts.

SARAMNTES BULGARLA LTO began He oparation [n 1954, concithrting tha first subcidiary of b Sarantis Group i Excbert Europa.
Tha retwork of tva Group’s Bulgurian subsidary distributes mass markat, semi-selective srd salective commatic, housavoid
prochucty, o5 well g3 heath wnd core presdicts,

A dpnificant portion of sibas by the Sarantis Groug in b neighbouring courtry rafers to own products, snvonget which the
merts fregmnce STRY, the women’s fregrance lines C-THRA, J-POSE ard B, the sun care Ine CARROTEN o well 11 the howsehaold
potnchec CAMEL, AMNO, AFREE0) drd TURDFLDL At th £a e v, theh Crorparsy idierbalee d Betribartio i ey with the
companias JOHKEON & JOHMSON, ANTONID MU, MLKEN, CER CHURCH & CAWIGHT, WERUSKARIDEL, LARDEATOIRES |MGRID
MILLET, LA PRAJAIE GRCUP amwd ITF GROLUIP, IndTeatfvely, mass marioet progucty clivir mrted nre; O.F, JOHHSONS RART,
CLEAMECIEAR, JOHMEON'S, CAREFFEE, PENATEN ANTUNIO EANDERAS, DLAWOLD, MEDITERRANESD, SPIRIT, FARBIE, PEARL DREOPS,
RILKEN, EVERLAST, LOTTOD as vl &= th Tollowing lioary coamatios LA PRAIRIE, SILVER RAIN, INGRID MILLET, BLITE MODEL, EXTE.
MIWA RRTO, JLVENS, MANGE, GAI MATTIOLS:

SERBIA &
NTENEGRO

Finally; k b noted that SARANTIS BULGARLL malmain the lewding poaftion in the fegnces & cosmetics (mass market) sector aa
vl s I thee for! paciaging serinr.

Serbia & Montenegro

NETWEST SERBIA LT.D. (SARANTIS SERBIA & MONTENEGRO)]

57.79%
24.39% p 27.55% '
— F | 0@ F it 1o

g it ] Bl

F ox ™ 20M F aoam ™ 2804 F 2oam 7 204 F aa ™ 2004

Bulparta poshid tha third highvist iecrsicon In sabas &l th fourth haglvict in BT, Serbin poded Hee ceoond highest incremse (7 4enme of umover anal the thind highest inmesse in BET.
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SARANTIS SKOPJELT.D.

A thee Serbil i su bl dTary, Sarantc Shepshe was sotalbcbeed i 1997 with it dorniche 1o Soop)e. HE eln acthety B the trede amd
distributon of own and distributed frgrances & coymatics, a5 wall &5 own housaho|d products. Tha products d etribared
Inciuck= smongst others the men' freomnce line STRE, the women's fragmnce Nney C-THRU, X-POSE wnd BLL e CAMEL prosiucty
ancd ANG products, k2 wall 21 fragranoks by ANTONKD PLEG, CROUP ARTHES and CEP

The coxmpiry's procpact: for 2008 ar higghly pocith ard & turiowsy' Icrios B dogyie bhel wvia the rbroductins of e prosduct

s in the manket.
b st i el S Canseliduing BET P il
7.95% 5.70%
—_— d : -
ez [P

FYROM posied a hurmsround Insa b and [n B8T.

AMNLAL REROAT 2004

SARANTE CZECH FEPLIELIC scrpingd Hit cusmesnt nadvms 1n 2004 followdng K prasdsus nams PARCK PLASTETECH and 14
Jubakd lury of SARANTES FOLSHA 5.4 The compary was sstablishad in 19588 and oparsted eccartally us v distriburioe of tha Pollih
cxm pay. Bhght years by, & nonwr distribaries ks own fragranoes snd cosmetics Tn the market, such as the mers fragrance 5TEE,
tha woman’s fregranca lines C-THRU and BU and the sum crrs: e CARRCTEN. Moreover, ta precenca of housalhald preducts 3
alsa sgnificant in the Crech market, with FINO amd EOEUNKA consituting the beale products. [t 12 wso neted that JARANTES
CFECH REPLUBLIC bt g ranervvanyts: fior the disiribsarto n of prod octs by the companias CEP (cami-calective brand: Evarlact) and
CHURCH & CAWHGHT (Pearl Dropal

Far twa ysar 2007, 1 i tumover [ncnsass B ogected vie tha furthar devel oprmant of b distribution rtwark and dus o
expansion of the products tdistributes,

~ CZECH B
.. REPUBLIC
-“\\_ P o i

Czech Republic

SARANTIS CZECH REPUBLIC, s.ro,
o B it e Corweliduing ENT FCmill
3LE5% 420.36%
— G
Comch Bt Coach Ragulsii
a0y I 2 F o) I 200

The Caeeh Kep, iz the highest Incese in pler.
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Turkey saraNTIS TURKIYE

Russia saranTs RUSSIA

Sarartls Turklye was extabllshed In 2005 and K primary sctivity consita in the distribution of fregrences & cosmetics us well s
Sumt cimd prtdhuchs of Gr, Sardertis S4, foch it STRE, DU, C-THRU arad CARRDTENL

Ukraine saranms ukraine

The company was extabiivhed in May 2005, Saranths Ulkraine operstes In the Uknainlam markeet Tn both the fermale and male fregrences
b s rrrvties: Sameter, el Pecittichaolel P et Saachor ] thl sl caie products sncber thrsug = tha following trsiema rk: STRE,
X-POSE BU., CTHAL, ANC, GROSK and CAMEL It shioukd ba noted thart SARANTES Group has recemitly sigried on sgresma t with tha
loml ditributor CONRE 1n Loaine, aroonding fowhich CONEL wil distribute Ssamits’ products for s 2=y perdod, ommendng on
iy 11th 2507, Tha agreamant comes o rnforos s Greup’s rew busines modal off parsstrrting the maskest off Likoaine and. i in
Mre= witth the overall re-wistted peretrrtion mosded of te rewly extabiished murdeet of Eussh, Turkey snd Ulonine, This sgreement b
st to Barvalit the Groaup By rasdemie g &Tciemcy 1 dichilsution, inoeacing raroed deres, snd IFproving proftaity.

42.75%

F mos ™ 200 F s [ xo

Turkory malized sslss rrverams for tha Sth quarsr in s row;, but st ENT bassa,
Likrpirar reliteral rewengaes i thee Ath mrusrterin m ms;, bt 74| negative: BT,

The company was exmblished In 2006 und Its share hokling composition 2 5% und 35% for Ssmitls and Relting SA. [ rributer
of et urvinie® pirond wetsh necipwesthashy, wid [ e ageevirn coarrbaod 16 il iy wnadiv'iowt by Seteviis. SARANTES Rukth axcthity
freciudas tha distribwtion of cem produced fregrances & coomatics of Gr. Ssrmiic SA STRE, C-THRU & BUL. Tha distr bution of s
el ucts b5 done thowgh salkes Il chanmets off distribution (259 ey aoemnts & pedfumery shops snd T5% minlzes b
wholazalan). :

Hungary saranis HunGary

Tha company vt accta bl kshid (1 20058, Its activity indudes the distribution of own produced male B fenals fragrances &
coametics of Gr. Sarantls 54 (STRE, T-THRALL U & CARROTEN snd owm produced padoeging products of Gr. Sannds 54 (ANC a3
wirll &, the dictr\Bution of Everlact (a et ket fragraras Bred. Thee diitd bution off the peoduc s bs dhme theeug b selec In all
charinals of distribution (7% key sccowrts & parfumery shops, 15% wholasalers and 5% retallers).

<= =
FT o Ik F 2005 [~ I

Hungary bz & nevr sntry In terma off s e reversues, buat stll BT losara,

n
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S5ARANTIS Group Exports

The company oparstes § powenul disix bution rrbwork im mene than 38 courriries twraugh distn srtion sgresmants with local
compmnles, This networl covers maindy the geogmphicel reglon of Cerviral and Exxtem Europe. the Ballomny, Merth Aftics snd
thva Miichaba Eact. Tha Sl act ssqports® courtries sm Albants, Armanis, Balans, Bslgium, kosrbs, Croatis, Cyprus, Sqypt, Estonla,
Ethiopte, Knakhsten, Kingeom of Seud Arbls, Letvie, Lebancn, Lkhuanla, Maite, Moldow, the Netherands, Portugnl,
Shorrakla, aidl thes Urtbid Arsds Eryiraibict. "Tineet EXpoonts” & v rish | il thirousgh tv Pl i " B in Giisiecd avel Pedsied, wiviii
in cartain cases, the exports wre rea esd wnd monkored throug i sulssld lery compan las. Hew countries for dinect asports for
the year 207 a= Azeriallan, Haly and Syria

The Direct Exporis deperiment Tx constwnthy on the konk for new sxport oprmiundties, s well pg for the opening of new
rrearicts [couniviac) that chow growth potential and cirorg cevalaprnent. Tha vaaln areget i tha sapsansdan o Lirtin Amsdcs

mndd Axle, with particulwrfoous on indla and Indonesla, & well 1 the further dewelopment of our presence in the Midci= Eust
anwd Far Exst rig ot

e ARCITA
T gl -

Pty o
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Milestones 2006

in Ene with = sraiegy for further sirengthen ng amd epard ing Ha leading mardet shares in the market where been the Group’s mcst dgnificant oy of development In Enxtem Eumpe, A simillar posdtive plcture Ly reconded In

opariin, the Grougs b ched in 2008 v pradurcts i I com ciivgpaedi, thui seriching the peoduct pertfilio ciffsesd tarme off profiisbility in tha Group's subs dins for the year 2008, Havaly, Crach Rapublic, PYROM, Sarbla, Bulgars,

1o th markat. Mors spedioally, in tha sector of |y cosmeti ce, tha Group's portfollo was snrlchad by the undh of Polurd ard Romamie reported double-digh growth netes, meeching 420%, 55%, 58%, 2%, 15% snd 1% reypectively.

the fregmnoes; KYLIE, FERRAMGAME, FREEZT, LINGARL, I+ dcbelitiny, 1 pneviined M Tl Py bes ani Mgt By thal Girotir's Fw cotrviried of opiration, Ullovsl ne ared Turkey thas
raported sskes growth of 111% and 43% raapectivaly. Finally, it k worth noting that tha other two new countries of

Furthermore, K ahoukd be noted thet tn ol lgnment with the Menagement’s siartegy, which sims st sxpanding the Saruntis Group, Kussie snd Hungery started remond ing malbes In 2004,

Sroups v pronduct portfoln, the caligpry off firimg vl v B cooredics wilk e ar ke by tha v STRE frimgrancs,

STRE RACINEG, and the new C-THEU Nebural Sprays serles of the C-THRL famele fregrunos, that follows the asmemt The partoviery st shctory results of the sfiorementioned markes contribute In evabishing the Grovp’s poftdon oy

Tragrance: tendy In o mone discrse perfiame, Mo, I 2000, CARRDTEN srriched Ky series by lnunching new attaining [arger mardt thanes and pravaTling sgainet the s cting com pattion

hvarced Run-protection products (a0 innovatha amning gal, § tple-action molctuising sfter-sun lotion, stch

Ad kionally, the hovsehold preducts secter was alac enmiched by the lsundh of the new SANITAS non-rtck aluminim
foll, which b wora retictant, s pacially o sval opsed againat ciickdnmg om food and mow convas Ina faw practical cover. Tha
housshokl product mecior bas sio enessad tha TRYLET dish-wmshing product 1erdes by improving the product
comnpsTiion and adding four more s The TEFA insect-dier products, sncther one off SARAMTES own products,

has bean antichad by § new high quality product sariet, scpacally developad tofight fiying incects. it dhould &30 ba Samntds Ruzsin was satublishad in 22006 as & subgdiary of Sarant's Group that holds ¥ 55%. Tha rast 55% of the sham

noted here that dnce the beginning of 2006 the Group ke the exchusive distr butor of te German company BUZL In copital belongs to Refting S.A., 0 dixtd butor of consumes producty Tn Rursle, SARRNTLS Rursls acthaty includes the

Ghilecd; BUZIL spactalicas i profacsoral clsaning products, and this e Group s wqanded s pontfiebe of disirbation of own prociucid fragrances i cocratics of G Sarariis 54 STRE, C-THRU & BUY. Tha dictriisation of H

profasdonal deaning products by lrge. products b dane through sules In sl channels of distribution (25% key sccounts & perfumery shops and 75% retallers
& wholecalard.

important changas hrve akco bean noted i the Group’s Heslth & Cens sector, irvon tha sddition in ity produce portfollo Samnts Hurgary was sstublishad |m 2006 K sctivity indudes tha distrisution of own produced mala & femals

o Poypcience, the French compeny specialfing In dieting and food supplementy lming o endancing the heayty and frmgran cex & commetTcy of Gr, Sy 5A (FTRE, C- THRL, EU § CARROTEM) pnd mam produced prrdoping prod s of

ity of bath Sidn and hair sirangthens ths Group's meding pociion in the food supplement snd vieamin madot. Gr. Sarantic SA FANOLx wall . thae distribution of Bvariast (& recs makoet fragrancs ins). The distribution of e

Ackddonally, the Group started u co-operstion with ORHGMS (n compuny belonging to the Ertee Lawder Group] for the products b dore through mbes [nall dranne(s of disribation (70% ey sccounty &k perfumerny ahops: 15% wholesalers

o] uethves ol Btribation of ORIGINS: paosduets [ Grsaeas thmugh & nerbank of ovbinsived phvaridcle arvl o redall dhogs arwd T rovbl ],

owmnad by SARANTLS, which wes opsanad In Decamber In the carira of Athans.

Firancal Results for 2006 were In Ine with the Mensgement’s strriegy whose bailc ads we the foous on the Group’s
srabegic reuriovts of opsyation, the growth of s oen product portfolio o wll o the Groupy's geograshicel o ki
The Group's financiul resukts for the year 2006 in Enstemn Ewnope wers it operates through subaldiardes have been
iy Eatitfactons. H 1 worth Hon that, Tolowin gt Griups statgic decon £ § 1 aetivity I Consolidmted turnower grew by L95% during HINE. |t & noted thart on oom parsbie bes(s, eocuding PET revenues (£

thva forelan xs, tha particlpation of tha forign wrlas't toTotl Group T F was ovar SO% for the 0227 mil in 2008 verne 65922 mill. 0 2005) and revenu s from senvioes to Ecims Lauder A (51 047 mil In 2008 wrsus
it thmes More cpecifically, the forsign markets pocted an ineese In sales of 21.4% reaching 1124 millan Eum, thus 4571 miL In 20073, comecideted reverue Increased by 11.57%. it should be noted that during 2008 the twe major

Incrensing thalr participation b Total Groups Turnover to SLER% In 2008 fram 47.75% In 2005, Busirace actheitia, fragrances b cocmptics and houtalvold procducts, spearisnesd & saticfctary growth ard Exctim
The markets of Coxch Resubic [+34%) Serbly £20%), Bulgaria 1+24%), Poine (+19%), Romanis (1129 ard heve e ok e e
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Consolidated turnover [ mill

6.96%

2005 P 2006

Corsolidated EBMTDA K mil]

! 531%

2005 P 2006

Conolidsted EMT [§mil]

591%

F 2005 P 2006

Consolicated EATAM 6 mil]

1 17.28%

2005 2006

18.82%

Consolkdated tumover acthvity brealeiown [€mil]

9.43%

-18.23%

4.28% r
o PP
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Financial Results 2006

Fregranass & Cosmatics Housshod Praducts Huaith & Care Froducts Othar Sales
F 2005 P 2006
Coreolivatad EBT activity birca bk ow [& mill
13.52%
-7.76%
Fragrances & O x M Produric Health &Care Products. Other Sale
2005 P 2006
€k cormiries - turnever [§ mil]
-4.74% 18.65%
1 * o
24.39%
2788% 3465% 00y,
| 53 F =y =
Greecs Poland Remania Bulgara Serla ' Crech = Pman
Old cauririos - EBIT HE mill
12.14%
14.94% 14,550

e

* 57.79%
29.30%

e om 58.79%
all w7
' -
buigerla | Sarba Coach AROM

420.36%

Sarantis Group presented significantly improved financiof results in 2006 as o result of the Management s
strategic choices.

Turnover Analysis

Consolidated turnover grew by 6.96% during 2006, It is noted that on comparable basis, excluding PET revenues

{€ 0227 mil. In 2006 versus £5.322 mlil. In 2005} and revenues fronn services to Estee Lauder JV {€1.047 mil. In 2006
versus €4.571 mil. in 2005), consolidated revenue increasad by 11.57%. During the period under consideration, the two
major business activitles, fragrances & cosmetlcs and household products, experlenced satisfactory growth of 18.82%
and 9.43% respectively, Eastern European activites experienced an Increase of 21.40%.

Earnings Before Interest Taxes Depreciation and Amortization (EBITDA)

The Eamings before Imterest, Tax, Depreclation and Amortisation (EBITDA) reached 33.44 mil. eura In 2006, compared to
31.75 mil. Euro in 2005, increased by 5.31%. The lower increase of EBITDA compared to tumover led to the reduction of
the gross margin to 14.98%, fronn 15.22% in the previous year due to the Group's strong penetratlon expenses In the
new markets,

Earnings before Interest and Taxes (EBIT)

Earnings before Interest and taxes reached €29.81 mil. versus €28.15 mil. last year, an Increase of 5.91%.

Profit Before Taxes

As far as financial expenses are concerned, Sarantis generated negative results of just €0.16 mil, versus €2.87 mil. in
2005, This is due to the proceeds from the disinvestrment from Multirama {€0.95 mil.) and due to the income recelved
from the exlt from the Pet business (€134 miL) Therefore, eamings before taxes settled at €29.65 mil, higher by 17.28%
as compared to 2005, exceeding management’s guidance by 5.22%,

Earnings After Taxes and Minorities (EATAM)

Finally, EATAM reached 22.67 mil. eurp, compared to 1933 mil. euro In,
increased by 17.28% and exceeding management’s guidance by 6.44%,

i3




QSARANTIS

Strategy

«Go For Great»

Sarantis wishes to become the #1 marketing and «brand-selling» organization, both in Eastern & South
Eastern Europe, via a strong own brand portfolio and the strongest direct and indirect distribution network
in the consumer products’ domain.

Sarantis Group, marking a highly dynamic and successful course of development within the domains it operates,
constitutes one of the leading forces throughout Eastern and Southeastern Europe as far as the production and
distribution of consumer products are concerned, thus occupying leading market shares in the strategic sectors of its
activity. The Group's remarkable performance stems from its efficient strategy and management programming,

as well as the ongoing support of its employees and partners.

The company’s objective is to create a «Great» sales organization of «Great brands for everyday» satisfying the needs
of 400 million people in Greece and Eastern Europe, ensuring an advantageous position by continuously honoring

the company’s consumers, partners and shareholders.

The four key pillars of growth that will contribute in the achievement of the Group’s aims are: fragrances & cosmetics,
household products, health & care products and the products of the category «Other Sales». By enhancing the above
growth drivers, the Company wishes to create a strong portfolio of own products in its strategic markets, thus
ensuring leading market shares. In combination with the Company'’s effective distribution network in Eastern Europe,
this strategy ensures a dynamic position in all markets of activity, making the Company an ideal partner for any

consumer products corporation operating in Eastern and Southeastern Europe.

Itis also worth noting that one of the top priorities of the Group is to focus on the newly established countries
(Turkey, Ukraine and Russia) with the goal to turnaround current stance which is characterized by high fixed
operating expenses. In doing so, Sarantis Group strategic goal of geographical expansion in these countries will be
realized via a new penetration model which will be based on the delegation of distribution to a national distributor.
The aforementioned penetration method is expected to benefit the Group by maximizing efficiency in distribution,
increasing market shares, and improving profitability, thus offsetting the inefficiencies of the model used so far.

At the same time, through the nationwide distribution, the Group will ensure a high return on advertising and

promotion expenses.

The Group'’s development and strengthening presupposes organizational predominance, innovation in the fields of
products, partners and services, as well as capable and efficient management, in other words, skills that will
constitute the means for achieving the company’s goals. The development of a common and solid corporate culture

within the people that constitute and support the organization is an equally important element of success.

In this context, during the coming years, the company will place emphasis on the development of the
above-mentioned capabilities. More specifically, the Group’s development strategy for the following three-year
period will be based on the top line development, the formation of organizational predominance as well as the
growth of financial figures.

Specifically:

Organic Growth

« Investment in Core Categories
« Market Share Enhancement & Brand Strengthening
« Distribution Development

New Business Development

« Acceleration of New Product Development Pipeline
« Process & Introduction of New Brands
+ Penetration into New Adjacent Categories

Geographical Expansion

» New Countries
« Direct Exports

Strategic Alliances & Acquisitions

+ Key focus countries: Old Territory

Reorganization for a Global Company

» Best Model Application Across Countries

Redefine Key People Processes (Development, Reward, Communication)
+ Build Sarantis Culture Based on Core Values and Behaviors

« Make Sarantis = « A Great Place to Work »

ANNUAL REPORT 2006
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» Improvement of Profit Margins via Group Productivity & Efficiency Initiatives and Competitive Sourcing Strategy

Reduction of Gross Debt & Financial Expenses

Reduction of the Corporate Effective Tax Rate
« New Penetration Method in the New Countries
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Stock Data Board of directors Management committee
Gregory Sarantis s/o Pantazis Sarantis Kyriakos
Share figures Chairman fexscutive mesmber)

Kyriakos Sarantis s/o Pantazis Ayiostratitis Antonios

The course of Gr. Sarantis SA share was particularly positive during 2006. Total ascension during Vice: President & Bxecutive Director {executive member)

the year reached 12%. Nikolaos Evangelou s/o Pantelis Euaggelou Nikolaos
K Is worth noticing that the volume of transactions of sharas during 2006 ramained at high levels Beieiiheimeribar
throughout 2006, as the average daily volume of transactions reached 60,564 shares,
Konstantinos Stamatiou s/o Fokionas Lekkas Manolis
Executive member
Konstantinos Rozakeas s/o Petros Aris Chris

Investment Market Facts ;alng Dec 2006

Executive member

antazis Sarantis s/o Grigorios Papanikolaou Dimitrios
+  Reuters Ticker SRSEAT g
« Bloomberg Ticker. SAR GA e ‘ Rozakeas Konstantinos
« Closing Price (31/12/06)....ccccenvnnnnad €8,04 Groak Inst s
« No.of Shares 38,146,940 s - |
« Capltalization (31/12/06).........€306.7 mil. Skitsos Loukas
+ 52wkHigh... €9.42 at 11/05/06 Foraign Int .

AZ13%
52 WK LOW.rssssssssssons -£7.20 at 25/05/05 A ‘Stamatiou Konstantinos
>
»” : ~ Ssiropoulou Niki

Price & Volume - 52 weeks
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Our Strategy: Go for Great

Sarantis wishes to become the #1 marketing and «brand-selling» organization, y
both In Eastern & South Eastern Europe, via a strong own brand portfolio '

and the strongest direct and indirect distribution network

in the consumer products’ domain.






